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That kid who played ball until Barks is all bes up 


And wants to break in a new glove 
And get back the Gordie Howe jersey lost three atte oe 
And get courtside seats at the Garden — 


And we'll be here to mele. se in Gees 
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Things to know 
when you do it eBay 


BuyltNow Don’t want to bid 
on an item? If the thing you 
want has the “Buy it Now” 
icon next to it, you can buy it 


right away without waiting. 


EM) With over 200,000 
new and used sporting goods 
and memorabilia items listed 
everyday, you can find virtually 
anything you need. 


wv Every eBay user has a 
feedback rating. This rating is 
based on past transactions. 
It helps ensure we all know 


who we're dealing with. 


OEE eBay is one of the 


world’s largest markets for 
tickets. Blockbuster events, 
courtside seats or just a good 
deal, it’s all on eBay Sports. 


’ PayPal is the fast, 
easy and secure way to pay on 
eBay. Use your credit card or 
bank account to pay instantly 
and get your items faster. 


Do it 


AOL keyword; eBay 


Okay, so it had a little work done up top. 
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@ THE POUCH TRUNK 


A contoured pouch for support and unique stretch fabric that lets you move. 


RALPH LAUREN BLUE A 


NEW FRAGRANCE. NEW CLASSIC. 


May Andersen, Reka Ebergenyi and 


Jessica White lead a different kind of safari. 


PHOTOGRAPHS BY JEFF BARK 
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Plenty to see on the Aegean with Bridget 
Hall, Marisa Miller and Sarah O’Hare. 
PHOTOGRAPHS BY STEWART SHINING 


106 The Keys 


Ana Beatriz Barros and Isabeli Fontana 
cause a rise in Key interest rates. 
PHOTOGRAPHS BY TIZIANO MAGNi 
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SWIMSUIT EDITOR 
DIANE SMITH 
+++ 
ASSOCIATE EDITORS 
M.J. FIGEL AND JENNIFER KAPLAN 


ON THE COVER: 
PETRA NEMCOVA 
SWIMSUIT BY AMBIKA ($200) 


+++ 
THIS PAGE: 


PETRA NEMCOVA 
SWIMSUIT BY PISCES SWIMWEAR 
($90 BY SPECIAL ORDER) 

TOP NECKLACE BY ME&RO ($435) 
BOTTOM NECKLACE BY TH. STERN ($4,500) 
+++ 
COVER AND CONTENTS: 
PHOTOGRAPHS BY WALTER TOOSS JR. 
MAKEUP: STRVEN ATURO/ 
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MANDARIN.MINT: 9 mg. “tar”, 8:20 
IZMIR S , TWIST: 11 mg. “tar”, OS'mHgsA 
FIC method. For more product information, visit www.rjrtcon’: 


SURGEON GENERAL'S WARNING: Smoking 


By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 
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MOLLY SIMS 
SWIMSUIT BY RITCHIE SWIMWEAR ($25) 


If these DVDs dont get you moving... 


www.paramount.com/homeentertainment 
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ount Pictures. All Rights Reserved. 


CONTENTS 


!\V anal Nts Yamila 
Diaz-Rahi and Fernanda Tavares lead 
a Swimsuit invasion. 

PHOTOGRAPHS BY ENRIQUE BADULESCU. 


205 Frozen Asset 


Skating star Bots Gordeeva has the 


A few immodest proposals for how to 
save the endangered swimsuit issue. 
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ZADITOR. 
ketotifen fumarate Ophthalmic solution, 0.025% 
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Information for the patient 

Please read the complete information 
before you start using ZADITOR™. Don't 
share ZADITOR™ with anyone else. 


What is ZADITOR™? 

ZADITOR™ (ketotifen fumarate ophthalmic 
solution, 0.025%) is a prescription eye 
drop for itchy eyes due to allergies. 
ZADITOR™ works within minutes after 
administration to relieve your itchy eyes 
due to allergies for up to 12 hours. 


Who should use ZADITOR™? 
ZADITOR™ is recommended for people 
who suffer itchy eyes due to allergens 
such as pollen, pollution, dust or animal 
dander. ZADITOR™ has been shown to 
be safe and effective for adults and 
children 3 years and older, 


How should I use ZADITOR™? 
Use one drop of ZADITOR™ in the 
affected eye(s) twice daily, every 8 to 12 
hours. To prevent contaminating the 
dropper tip and solution, care should be 
taken not to touch the eyelids or 
surrounding areas with the dropper tip of 
the bottle. 


How should I store ZADITOR™? 
Keep the bottle tightly closed when 
not in use. Store the bottle at 4°-25° C 
(39°-77° F) 


What other things should I be 
aware of before using ZADITOR™? 
ZADITOR™ should not be used by 
patients with a known hypersensitivity 
to any component of this product. 
ZADITOR™ is for ophthalmic use only. 
Not for injection or oral use. 


Are there any special concerns 
for women? 

If you are breast-feeding, pregnant, 
or intend to become pregnant, you 
should discuss the use of ZADITOR™ 
with your doctor. 


| wear contact lenses and my 
eyes are red. What should | do? 

You should not wear your contact lenses 
when your eyes are red. ZADITOR™ 
should not be used to treat contact 
lens related irritation, 


1 wear contact lenses. Can I use 
ZADITOR™? 

Yes, you can use ZADITOR™. You 
should wait at least ten minutes after 
instilling ZADITOR™ before you insert 
your contact lenses. The preservative in 
ZADITOR™, benzalkonium chloride, 
may be absorbed by soft contact lenses. 


What are the possible side 
effects of ZADITOR™? 

In controlled clinical studies, redness, 
headaches, and hay fever were 
reported at an incidence of 10 to 25%. 
The occurrence of these side effects was 
generally mild. Some of these events 
were similar to the underlying ocular 
disease being studied. The following 
reported side effects for ZADITOR™ 
were reported at an incidence of <5%: 
Ocular: allergic reactions, burning or 
stinging, conjunctivitis, discharge, dry 
eyes, eye pain, eyelid disorder, itching, 
inflammation of the front part of the 
eye, abnormal tearing, pupil dilation, 
photophobia, and rash; Non-Ocular: 
flu syndrome, pharyngitis, 
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UNFORTUNATELY, IT DOES 
ABSOLUTELY NOTHING FORIEYE STRAIN, 
BUT WGHY EVES 
DUE TO ALLERGIES? 
OH EAH! 


ZADMOR 
te 
ketotifen fumarate 


Ophthalmic solution, 0.025% 
5 ml. Sterile Ronly 


If allergy pills aren't enough for your itchy eyes, try ZADITOR™(ketotifen fumarate ophthalmic 
solution, 0.025%). The prescription eye drop that both relieves and prevents itchy eyes due to 
allergies for up to 12 hours. Contact lens wearers should wait ten minutes after using ZADITOR 
before reinserting their lenses. Talk to your doctor about ZADITOR since it's only available by Uh NOVARTIS 


prescription. Side effects are generally mild. Clinical studies show 10-25% experienced eye OPHTHALMICS 
redness, headaches and hay fever similar to symptoms with eye allergies. For more detailed 
product information, see the opposite page, call 1-800-344-2520, or visit www.z-drops.com. JUST ASK FOR ZADITOR. 


Call 1-800-344-2520 or go to www.z-drops.com/sportsillustrated to get a $10 rebate today. 
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Carl Hiaasen 


In his distinguished career as a 
south Florida muckraker and 
satirist, Carl Hiaasen has ex- 
posed shady developers and 
scamming doctors, skewered 
crooked politicians and Disney 
World, and immersed himself in 
the world of hit men, strippers 
and roadkill connoisseurs. For 
this year’s Swimsuit Issue, Hi- 
aasen put a spin on Heart of 
Darkness, imagining an SI cover ’ 
shoot gone horribly awry. For his 

research Hiaasen spent five days at an SI photo shoot in Barbados and 
an afternoon in Miami with SI’s Walter Iooss Jr. “I wanted to absorb as 
much color as possible, and get a sense of the challenges on these 
shoots,’ says the award-winning Miami Herald columnist and author 
of eight best-selling novels, including Sick Puppy and Basket Case, and 
a children’s book, Hoot. “That research was necessary because I’m a 
fashion ignoramus—the only fashion label ’m familiar with is Levi's.” 


Diane Smith s 


Seven locations, five continents, six 
months—this year’s issue was the most am- 
bitious undertaking in Diane Smith’s five 
years as the Swimsuit editor. “We wanted 
to go to the grandest, most luxurious spots 
in the world? says Smith, who journeyed 
to all seven locales, starting with Vietnam 
in August and ending with Barbados in Jan- 
uary. Smith also led the committee that had 
the tough job of picking the 18 models in 
this issue, including five new faces. “We al- 
ways have to bring back the favorites” she 
says, “and find newcomers who bring some- 
thing we’ve never seen before.” 


Austin Murphy \ 
A regular contributor to this issue (this was his fifth Swimsuit assign- 
ment), Austin Murphy was one of seven SI staffers espace’ to write 
about the posh locales for this year’s 5 = 

shoots. Murphy, who has been a writer | 
at SI for 19 years and currently covers | 
college football and adventure, spent 
five extravagant days in the opulent— 
and extremely pricey—Sandy Lane 
resort. “Swimsuit assignments are 
always surreal, but this one was espe- 
cially so’ says Murphy. “I’m still won- 
dering if I was really there. I had to 
laugh when the hotel’s doorman said 

to us on the way out, ‘Come again’ I 
could barely resist saying, As if” 


Walter looss Jr. 


For years SI shatter phe Walter 
looss Jr. had thought that the tropical 
landscapes of Vietnam would make 
an intriguing backdrop for a Swim- 
suit shoot. But after he arrived in Au- 
gust for his two-week stay in Nha 
Trang, Iooss, who has been covering 
sports for SI since 1961, realized that 
this would be one of the toughest as- 
signments of his career. In addition to the 100° temperatures and 90% 
humidity, Iooss had to deal with a government press liaison who shad- 
owed his every step, as well as unruly, swarming crowds of bystanders. 
“I had people crawling through my legs as I took photos,’ says Iooss, 
who also photographed Serena Williams in Miami for the issue. “The 
conditions were brutal, some of the worst I’ve ever experienced.” 


Richie Fahey tiiustr 
a a i Drawing his inspiration from the 
lurid covers of musty paperbacks 
and detective pulp fiction, Richie 
Fahey hand-colors his black-and- 
white photographs to create enig- 
matic tableaux. “I like the idea of 
people not being able to figure out 
what time period I’m presenting,’ 
says Fahey. For this issue he il- 
lustrated scenes for Carl Hiaasen’s 
novella, which is set in the Ba- 
hamas. For a marathon one-day 
photo shoot, Fahey constructed 
elaborate sets in a New York City 
studio. The detail-obsessed pho- 
tographer (he dumped 180 pounds of sand on his floor) is pleased 
with the results, but can’t get over one disappointment: He couldn’t 
find the figs he needed for the final image. “I looked everywhere,” he 
says, “but couldn’t find any. So we used small pears.” 


Joanne Gair ! NTER 
Painting a detailed world map over he curves sof model Rachel Hunter 
is a delicate challenge, even for the world’s preeminent body painter. 
“Usually I show up, have the mate- 
rials in front of me and off I go;’ says 
Joanne Gair. “This project required 
major homework.” Gair, who paint- 
ed 13 birthday suits for the 1999 
Swimsuit Issue, spent two weeks 
mapping out her strategy for fitting 
seven continents on Hunter. “Rachel 
was great,” says the New Zealander 
of their 10-hour session. “Since 
we're both Kiwis, it was especially 
exciting to paint New Zealand and 
Australia down under—on her butt?” 
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ACADEMY AWARD? WINNERS 


TOMMY LEE JONES 
BENICIO DEL TORO 


HUNTED 


SOME MEN MUST BE FOUND 
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At least her feet are comfortable. 


—)) «© THEY DON'T QUIT. 


Wolverine DuraShocks? The world’s most comfortable boots and shoes. Guaranteed. |" 


© 2003 Wolverine Worldwide Inc. Rockford, Ml| 49351 — 
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www.wolverinebootsandshoes.com 


ENRIGUE BADULESCU (ALVES); TIZIANO MAGNI (BARROS); JEFF BARK (ANDERSEN) 


» was always a good student,” Michelle 
Alves says. “Almost a nerd” In Londrina, 
) an agricultural city famous for its fertile 
purple soil, Alves earned high marks in civil 
engineering at one of Brazil’s top universities. 
But this would-be engineer had designs on the 
modeling world, and with the blessings of her 
mother (a lawyer) and father (an engineer), 
she headed to Sao Paulo at 18, and signed with 
a modeling agency. She has since done ads for 
Christian Dior, Valentino and Armani, and 
been in runway shows for Versace, Stella Mc- 
Cartney and John Galliano. In November she 
was in the Victoria’s Secret holiday fashion 
show. The 21-year-old, who now lives in New 
York City, says, “Modeling works another side 
of me, the emotional side. I was very intellec- 
tual, and I like to learn. I like to be able to add 
something to the conversation.” This is Alves’s 
first appearance in the Swimsuit Issue. 


fy ummer is May Ander- 

. . sen’s favorite time of the 
Mk year in Copenhagen. 
“There are so many things to 
do,” she says. “We have just 
three or four hours of darkness 
in the summer. You can stay 
outside all day and night be- 
cause it’s always light. Sleep? 
You don’t” Knowing how to get 
by on little sleep has been nec- 
essary because Andersen has 
been quite busy over the past 
few years. She got her start in 
modeling at 13 when she was 
spotted on a Copenhagen street 
by a photographer. At 20 she is 
one of the fashion world’s ris- 
ing stars, having been in ads for 
Matrix Biolage, BCBG, Victo- 
ria’s Secret and J. Crew. She now 
lives in New York City with her 
two dogs. This is her first ap- 
pearance in the Swimsuit Issue. 


Sp) cauty clearly runs deep 


heal nthe bloodlines of te 


AY Barros family. Both Ana 
Beatriz and her older sister, Pa- 
tricia, are well-known models. 
“She always tells everyone I am 
the most beautiful woman in 


the world? Ana, 20, says of Pa- 
tricia, 22. “And J tell everyone 
that she is.” (Alas, the youngest 
of the sisters wants to become 
a doctor, not a model.) Born in 
tiny Itabira and reared in 
bustling Rio de Janeiro, Ana 
and Patricia were walking on 
a Rio beach five years ago 
when they were spotted by a 
representative from Elite 
Model Management. Ana has 


| done ads for Guess, Chanel, 


Replay Jeans and Victoria’s Se- 
cret, and has walked the run- 
way for Christian Dior, John 
Galliano, Jean Paul Gaultier 
and Valentino. Barros, who 
speaks Portuguese, English 
and Italian, lives in New York 
City. For fun, she bowls (she’s 
still hoping to break 100) and 
roots for Flamengo, the most 
popular soccer club in Brazil. 
This is her second appearance 
in the Swimsuit Issue. 
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Fy bough Yamila Diaz-Rahi had been 
working in the fashion world for sev- 
= eral years, it was her appearance on the 


cover of last year’s Swimsuit Issue that got her | 
noticed on the street. “When people see you in | 


the airport,’ she says, “they look at you like, ‘Is 
it her?’ ” The 26-year-old was discovered by a 
modeling scout for a top Milan agency eight 
years ago while vacationing with her family on 
a beach near Punta del Este, a resort city in 
Uruguay. She has since gone on to become the 
first Latina spokesperson for Cover Girl and 
appeared in ads for Replay Jeans and Victoria’s 
Secret. This is her fifth appearance in the Swim- 
suit Issue. Last year she added cinematic credits 
to her résumé with a lead role in the Italian ro- 
mantic comedy JI Pesce Innamorato (The Fish 
in Love). Diaz-Rahi likes to ride horses, listen 
to Argentine music and cheer on Argentina’s 
Boca Juniors soccer club. She lives in New York 
City but makes sure she sees her family in 
Buenos Aires at least four times a year. 


=j- sabeli Fontana says she can’t wait to be- 
come a mother. And she won't have to wait 
=* very long. The 19-year-old is due to deliv- 
er a baby boy early next month, and she and 
her fiancé, fellow Brazilian model Alvaro Jaco- 
mossi, already have a name picked out: Zion 
Fontana Jacomossi. “We wanted to give him a 
strong name, and Zion means ‘God’ or 
‘blessed; ” she says. Though Fontana’s still just 
a teen, she is a seasoned pro in modeling. She 
was 12 when she told her mother she wanted 
to be a model; one year later she was a finalist 
in an Elite Model Look Contest in Sao Paulo. 
Fontana is the youngest model ever to appear in 
the Victoria’s Secret catalog, has been a fixture in 
the Paris and Milan collection runway shows 
for five years and has been in ad campaigns for 
Ralph Lauren and Valentino. Fontana, who lives 
in New York but makes frequent trips back to 
Brazil, is fluent in Portuguese, English and Ital- 
ian. This marks her second appearance in the 
Swimsuit Issue. 


Fy he will one day master 

, the art of cooking, Reka 

LT Ebergenyi vows, though 

that day is not close at hand. “I 
would love to learn to cook, but 
Iam too lazy,’ she says. “Every- 
body cooks for me, or I just call 
out.” Such are the benefits of 
being one of the freshest faces 
in fashion. Though born in Bu- 
dapest, she grew up in Sopron, 
an ancient city near the Aus- 
trian border. Ebergenyi at- 
tended a school that special- 
ized in fashion design, where 
she caught the eye of a Hun- 
garian designer during one of 
the school’s modeling shows. 
Modeling for less than two 
years, Ebergenyi, 21, was the 
one newcomer in the 2002 Vic- 
toria’s Secret holiday fashion 
show and just completed her 
first major ad campaign, for 
| Joop! She was recently shot for 
the cover of German Vogue, and 

__ last month she walked the run- 
away for Gianfranco Ferré, 
which was her introduction to 
couture. This is her first ap- 
pearance in the Swimsuit Issue. 
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GLENN MARZIALI (HALL); GAVIN BOND (KELLER); WALTER IOOSS JA, (LENOIR) 


5J yp ‘idget Hall stays active when she’s 
=» not modeling; she snowboards in 
s | JD the winter, wakeboards in the sum- 
mer and says she’s dying to go skydiving 
again. (She might get her brother, Josh, to 
take the leap with her—he’s a pilot, so it’s 
not likely he’s afraid of heights ... or 
planes.) She exploded into modeling a 
decade ago, and is now one of the world’s 
most famous faces. She got her start at 
10 when her mother walked her into a 
modeling agency in Dallas and has since 
been on magazine covers all over the 
world; she has since done ads for Anne 
Klein, Gucci, Guess Jeans and Versace. 
In 1996, when Hall was just 18, she was 
listed in Forbes as one of the top 10 
money-making supermodels. Now 25, 
Hall lives in Brooklyn. This is her sec- 
ond appearance in the Swimsuit Issue. 
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> Sy ere’s a compelling argument for 
—==]}_ why you should always mail your 
= L =. letters at your local post office: 
You never know whom you might discover. 
Or who might discover you. Seven years 
ago Noemie Lenoir was buying stamps for 
her mother at a post office near her home 
when she was spotted by a representative 
of Ford Models. That chance encounter led 
to a contract, and this 23-year-old has since 
put her stamp on the modeling world. 
Lenoir has been featured in campaigns for 
LOréal, Gap, Tommy Hilfiger and Victo- 


ria’s Secret, and is making her third ap- | 


pearance in the Swimsuit Issue. In 2001 she 
made her first foray into acting by playing 
one of Cleopatra’s courtesans in Astérix & 
Obélix: Mission Cléopdtre. Her second 


movie, Gomez et Tavares, opens in France | 


in May. She plans to pursue more acting 
roles, but when she needs to get away from 
the pressures of her career, she visits her 
mother, who lives on Réunion island, a slice 
of paradise off the coast of Madagascar. 


\, anger has a bunkmate 
) in this golden-haired 
Z Gopher girl. Back in 
her native Minnesota, Melissa 
Keller loved nothing more than 
to jump off bridges and cliffs. 
“We used to do bridge-jumping 
all the time in Minnesota, and 
I later did some cliff-jumping 
| in Jamaica) she says. Keller got 
her start in modeling at 15 
when her father took photos of 
her to a Minneapolis agency, 
hoping to persuade his daugh- 
ter to renounce her passion for 
all things punk. Now 24, she 
has appeared in campaigns for 
Revlon, L’Oréal, Aveda and 
Gap. Keller splits her time be- 

| tween New York City and 


Los Angeles but says Cuba is 
her favorite place. “It’s magi- 
cal,’ she says. “It’s like going 
back in time.” Despite her cos- 
mopolitan lifestyle, Keller is 
true to her hometown teams, 
pulling for the Minnesota 
Vikings and the Timberwolves. 
Keller, who is recently single, 
| has her nickname (“Foxy”) tat- 
| tooed on the back of her neck. 

This is her second appearance 
| in the Swimsuit Issue. 
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TET hen Juliana Mar- | 


\/\\j/ tins was growing 
v up she had to get 
used to having people stare at 
her lush lips. “Many people 
made fun of my lips, she 
says. “They called me Doll 
Lips. But a lot of people like 


my lips now. I like them too.” | 
From her lips to our pages. | 


Just 19, Martins is making her 
first appearance in the Swim- 


suit Issue. She has appeared | 


in ads for Ralph Lauren, 
Bruno Magli and Keita, and 
walked the runway for Ar- 
mani, Emanuel Ungaro and 
Blumarine. She got her start 
in modeling at 13 when she 
was a finalist for an Elite 
Model Look Contest and 
started traveling the world 
two years later. She loves to 
dance, hates to fly and is a 
rabid fan of the Palmeiras soc- 
cer club, traditionally one of 
the top teams in Brazil. She 
now lives in New York City. If 
you are nice to her, she may 
show you the small flower tat- 
too on the back of her neck, 
which she designed herself. 


Spe f everybody had an ocean 

| across the U.S.A., Marisa 
i Miller would be very happy. 
“Surfing’s the best exercise in 
the world,” says Miller, who 
lives a few steps from the beach 
in Marina del Rey, Calif. She 


| was surfing two years ago when 
| famed photographer Mario 


Testino took pictures of her; the 
23-year-old has since done ads 
for Tommy Hilfiger, and has 
been on the cover of Shape. 
This is her second appearance 
in the Swimsuit Issue, but she’s 
no stranger to sports. She grew 
up a 49ers fan and snared Jerry 
Rice’s signature at a mall when 
she was in eighth grade. “I tore 
off a piece of my shopping bag 
so he could sign it,’ she says. “I 
still have the autograph.” 
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Sy, ctra Nemcova doesn’t mind being 

D) called a Czech Chick. “Paulina 
i Porizkova was the first Czech Chick,’ 
she says, laughing, “and she is amazing, 
beautiful and has a very strong personality.” 
The same can be said about Nemcova, who 
grew up picking blueberries and mushrooms 
in Karvina, a tiny town in the mountains 
northeast of Prague. She has done ads for 
La Perla, Max Factor, Cartier and Victoria’s 
Secret. Nemcova loves to dance and scuba- 
dive, and often writes down self-help sayings 
to get her through difficult times. “I wish I 
could put these quotes on every billboard. It 
would make life much easier for people.” The 
24-year-old lives in New York City and Paris 
but gets to sleep in one of her own beds just 
a handful of days a month. Of her frequent 
travels, she says, “It seems like I am in the 
air more than on earth.” She is making her 
third appearance in the Swimsuit Issue; this 
is her first time on the cover. 
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Fy © prepare for her first 
swimsuit shoot in three 

= years, Sarah O’Hare 
went on a mission. “I hired a 
trainer and worked out seven 
days a week for three months,’ 
she says. Not that anyone was 


complaining about how she 


looked before the trainer 
showed up. O’Hare has ap- 
peared in ads for Bonds, Won- 
derbra and Revion. This is her 
second Swimsuit Issue. O’Hare 
was born in London, but her 
family moved to Sydney when 
she was just 18 months old. 
She started modeling at 17, 
after her older brother urged 


her to check out a local mod- | 


eling agency. She was hired for 
a magazine cover shoot the 
next day. O’Hare, 30, resides 
in Sydney and New York City, 
and is pursuing a double 
major in history and political 
science at New York Universi- 


ty. Three years ago she mar- | 


ried Lachlan Murdoch, the 


deputy chief operating officer | 


of News Corporation. (In case 
youre wondering, she ad- 
dresses her father-in-law as 
Rupert.) 


| his is no dumb blonde. Beneath Daniela 
 Pestova’s lovely locks lies a wicked sense 
of humor. Asked to describe her favorite 
body part, she says, “On the days when it’s work- 
ing properly, my brain.” The celebrity she most 
wants to see body-painted: “Hillary Clinton.” It’s 
not likely that the junior senator from New York 
will be appearing in the Swimsuit Issue anytime 
soon, but Pestova has graced these pages seven 
times; she has been on the cover twice (1995 
and 2000). Discovered by a modeling scout in 
Prague at age 19, Pestova has been a top model 
for more than a decade and has been in ads for 
LOréal, Guess and Victoria’s Secret. She lives in 
New York City, speaks six languages (Czech, Eng- 
lish, Italian, French, Russian and Slovak) and is 
the mother of Yanick, 6, and seven-month-old 
Ella. Asked how she wants to be remembered, 
Pestova finally gets serious: “As a great mom.” 


) udrey Quock towers 
/\\ over her sisters, and 
L, & she couldn't be happier 
about it. “My sisters are border- 
line midgets,” says the 5' 10" 
Quock of sisters Jennie (5' 2") 
and Wendy (5 feet). “Growing 
up we called ourselves JAWS for 
Jennie, Audrey, Wendy and [her 
older brother] Steven.” The 
26-year-old has taken a healthy 
bite of modeling success—ads 
for Cover Girl, Shisheido and 
Bobbi Brown—and has had 
some luck in acting, playing 
Don Cheadle’s wife in Rush 
Hour 2 and Richard Gere’s girl- 
friend in Autumn in New York. 
Discovered at 16, Quock lives in 
the same apartment building in 
Manhattan that she grew up in. 
Her words to live by: “If your 
ship doesn’t come in, swim out 
to it.” This is her fifth appear- 
ance in the Swimsuit Issue. 
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=y— 3 lashing sophistication, Southern 
={ charm anda splash of sass, Molly Sims 
Z. isthe perfect host for MTV’s House of 
Style. The 27-year-old model-actress started 


doing the show in 1999, following in the foot- 


and Rebecca Romijn-Stamos. It’s the latest 
gig in a soaring career that started when Sims 
was an undergraduate at Vanderbilt. Today 
Sims is a spokeswoman for Cover Girl cos- 
metics and has done ads for Old Navy, Victo- 
ria’s Secret, Nautica and Armani. This is her 
fourth appearance in the Swimsuit Issue. Sims 
splits her time between New York City and 
Los Angeles and is a big sports fan. (Her older 
brother, Todd, is trying to qualify for the PGA 


done? “I do it every month, she says. “It’s 
called a Brazilian bikini wax.” Asked for her 
motto Sims says, “If you’re going to be good, 
be good. But if you’re going to be bad, be re- 
ally good at being bad.” 


ead bodies don’t scare Jessica White. 
) In fact, she wouldn’t mind spending 
EY the next 30 years working with them. 
“[ve always wanted to be a forensic patholo- 
gist,” she says. “I want to pursue a medical ca- 
reer and do autopsies.” For now, she’s content 
to bring some life to the modeling world; she 
has already been featured in campaigns for 
Cover Girl, Gap and Chloé. She got her start 
at 14 when she flipped through the Buffalo 
Yellow Pages and found a modeling school. 
Success in local competitions got her invited to 
the International Model and Talent Associa- 
tion competition in 1999, which led to a con- 
tract with IMG Models in New York City. An 
avowed homebody, White still lives with her 
family in Buffalo. She recently took up golf, 
which she has found to be a challenge in her 
hometown. “Last year we got buried in snow 
the day before Christmas,” she says. “I was 
snowed in for a good month!” This is White’s 
first appearance in the Swimsuit Issue. 


steps of SI swimsuit alums Cindy Crawford | 


Tour.) The most dangerous thing she’s ever | 


§—— ernanda Tavares has a 

<4) secret wish: to play the 
x violin. While Fernanda 
was growing up in Natal, a 
tropical city on the Brazilian 
coast, her mother, Cheilha, 
dreamed of having her play in 
the city’s orchestra. The local 
music school didn’t have a vi- 
olin, though, and the orches- 
tra’s loss turned out to be our 
gain. She started modeling in 
local shows when she was nine 
and moved to Sao Paulo at 14 
to focus full time on her career. 
Three years later she was on 
the runway for Chanel and 
John Galliano. Tavares has also 
done ads for Versace, Louis 
Vuitton and Armani. Tavares, 
who lives in New York City, is 
just 22, but she has a clear vi- 


| sion of her future. “I want to 


have three kids before I’m 307’ 
she says. And don’t count on 
her raising those kids in Man- 
hattan. “I miss the beach every 
day I’m in New York. Espe- 
cially when I look in the mir- 
ror and see how pale I am.” 
This is her second appearance 


| in the Swimsuit Issue. 
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©Zenith Electronics Corporation 2002. 


The World's First 60" Plasma High-Definition TV*. 
An expectation-shattering experience and only 4” deep, The Perfect Vision magazine calls the Zenith 60" Plasma “a technological 
achievement. Whether it’s the 60", 50", 42" or 40" Plasma, one look and it’s incredibly clear, Zenith is the high-definition authority. 


DIGITIZE THE EXPERIENCE.” 


60" LED Projection HDTV Integrated HDTV 15,1" LCD HDTV 
= D6OWLCD 34W23 ZLD15A18 


— *HDTY monitors require optional set-top box to receive high-definition. Visit www.zenith .cOomMm OF call 1-877-9ZENITH " 


2003 DODGE VIPER SRT-10. With a racing-inspired 
500hp V-10, it will blow more than just your socks off. GRAB LIFE BY THE HORNS 


For more info visit dodge.com or call 800-4AD 


DODGE 


a A sorrs roma 


*_TAETALEO *\° THETA Zz . 


1 


| \n Tht im T 4 i im ul “T mm . 


aoa a 


‘Man. ‘a [a 1m mus 
a 


i Axl x . 
, ’ 
. uk 
+ +n oat ee Ran Bore ne oo 
x * 


, eo ’ 


= “WE an | 


Leon 
_ 10PM EI/ PT HB 


Subscribe online at HBO.com AOL Keyword: HBO 2003 Home Box Office, a Div ie cass eoneataieal Le served. @ Beeiee tae inment Con cn 


TIMSUIT 


MYSTERY 


Tart of Darkness 


A crazed photographer has kidnapped a beautiful model and the hottest 
swimsuit cover in history. It’s a perilous job for the man sent to retrieve 
them, one that tests the limits of his sanity... and his expense account 


+ New fiction by CARL HIAASEN # 


HE SUPERMODEL’S 

| name was Uvula, a tower- 
ing brunette raised on a 
wombat ranch in Australia. That’s 
what the bio from her agency said, 
and that’s what Page Six and the 
other celebrity buzzards believed. 
In truth, her birthplace was 
Ashtabula, Ohio, and her real 


still don’t promise him the cover.” 

“Tt’s August,’ I said, “and the 
man’s hitting .392. I figured it was 
him or Tiger, and Tiger’s been 
snap-hooking his drives.” 

Across the table, Ricks glanced 
at his wristwatch for maybe the 
sixth time. “Guys, can we move 
things along? I’ve got lunch at Le 


name was Nora Schoendienst. By 
sweet coincidence she was distantly related to Red himself, the great 
St. Louis Cardinals infielder and, later, manager. There was, I am re- 
lieved to report, no physical resemblance whatsoever. 

I closed the file and waited for the meeting to begin. It was my first 
summons to the 34th floor. Naturally I assumed that I was being fired 
or sued, which after only three months on the payroll would be a new 
personal record. 

But I was wrong; they'd brought me in for some dirty work. How it 
involved a fashion seraphim such as Uvula, I could not imagine. 

Dooney, the photo editor, sat at my right. On the other side was 
Klein, the managing editor. Across the table was a feral-looking runt 
who was introduced as Ian Ricks from corporate. 

Klein spoke first. “You did a helluva job with Bonds. He give you 
any grief?” 

I shrugged. “He was fine once I promised him the cover.” 

“You promised him what?” Dooney looked as if he’d swallowed a 
cockroach. “We're not freakin’ Vanity Fair, Jimmy. We don’t promise the 
cover to anybody. Ted Williams thaws out and signs with the Sox, we 


Bernardin with the Lexus people.” 

I was restless myself. “Yeah, guys, what’s this all about?” 

Ricks and Dooney tossed it to Klein. If this were a firing squad, it 
would be his job to offer me the blindfold. He said, “Jimmy, every- 
thing that’s said here—” 

“Stays here. Yeah, yeah... .” 

“Good.” Klein waited a beat. “Of course you know Kurtz.” 

“I know of him, sure.” My tone was absurdly nonchalant. Every 
shooter in the business knew about Kurtz. He was a folk hero, as vol- 
canic as he was brilliant. 

Dooney said, “Ever seen him in action?” 

“Two years ago at the Jets game in Miami. Afterward he turned up 
at a karaoke joint in Coconut Grove with Leo DiCaprio and three Dol- 
phins cheerleaders. I’ll spare you the grisly details.” 

Klein perked up. “That was the game where Zach Thomas chewed 
off his own finger!” 

I shook my head. “Just the top joint of his right thumb. It was still 
stuck in Zach’s teeth when Kurtz snapped his picture. All I got was a 
shot of a bloody towel.” 


PHOTO ILLUSTRATIONS: RICHIEFAHEY.COM; MAKEUP: MARIA CRISTINA; HAIR: LOLA FOR HELLO BEAUTIFUL; 
MODELS: THE ACTOR GREG JACKSON, RACHEL NEWTON, SHANNON GREER, BEN RATLIFF; ASSISTANT: JEAN SWANTZWALLER 
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Ricks made a guttural sound to convey his disgust. He had wet 
jumpy eyes, pointed brown teeth and a scowl that wouldn’t scare a 
kitten. He snapped, “We’re wasting valuable time.” 

“Tan’s right;’ Dooney piped in nervously. 

I felt sorry for him. He hadn’t been the same since the night Iverson 
and his posse barged into his SPORTS ILLUSTRATED office and ac- 
cused him of airbrushing AI’s tattoos. 

The mood in the conference room grew suffocating, and Klein took 
on the demeanor of a reluctant eulogist. “Kurtz has been working on 
a special project for us,” he said in a low voice, “on a private island 


down in the Bahamas.” Solemnly he nodded toward a stack of legal- | 


sized files. 

With a grin I said, “The annual bikinifest, right?” 

Klein and Dooney traded glances, while Ricks tapped a mani- 
cured forefinger on the rosewood 
table. Everything about the swim- 
suit edition was supposed to be se- 
cret, which meant that all signifi- 
cant details—locations, models, 
photographers—were instantly 
known to even the lowliest grunts 
at the magazine. 

Dooney said, “Every year Kurtz 
shoots for this issue, and we’ve 
never had any problems, until now. 
Well, except... .” 

“Go on.” 

“One time,’ said Klein, “he 
threatened to kill an editor. Me, as 
a matter of fact.” 

“Why? Over what?” 

“Tt was ridiculous.” Klein’s laugh 
was brittle and unconvincing. 
“Back in ’98, I wrote a line for the 
cover: HEIDI KLUM STRADDLES 
THE EQUATOR” 

I blinked in disbelief. “That was 
yours?” 

Klein shifted uneasily. “Kurtz felt 
it was, well, a bit sophomoric.” 


“This lunatic, Kurtz, has disappeared 
with the hottest babe in fashion.” 


cation, out there doing his usual Kurtz thing—this was a week ago— 
when we began receiving these reports. .. .” 

“Disturbing reports;’ Dooney said. “At first we couldn’t believe 
them. Didn’t want to believe them.” 

“Then suddenly he’s gone,’ Klein said. 

“Gone with the model;’ Ricks added pointedly, “and all the pictures” 

“Not to mention the crew,’ Dooney said lugubriously. 

“Gone where?” I said. 

Klein looked first at Dooney, and then squarely at me. 

“Gone swimsuit, Jimmy. Gone.” 

Ricks leaned closer, his breath stinking of cloves and herring. 
“This lunatic has disappeared with the hottest babe in fashion and, 
more important, our cover shot. We want you to track him down 
and get it back.” 

“How? Kurtz doesn’t know me 
from Ansel Adams’s house cat.” 

“Exactly. He doesn’t know 
you—” Ricks said. 

“_and won't be expecting you,” 
Klein added. 

I felt Dooney’s fatherly hand on 
my back. “Look, you were a hard- 
news guy before you came over to 
sports—Haiti, Somalia, Gaza. 
This’ll be a stroll in the park for 
you, Jimmy, a day at the beach.” 

A clawing silence settled upon 
us. Then, out of nowhere, Ricks 
started twittering about money. 
“Swimsuit is the single most prof- 
itable product in the history of 
magazine publishing. Last year’s 
ad revenues hit $30 million, not in- 
cluding calendars, DVDs and bob- 
bleheads.” He paused to savor my 
reaction, then added, “Just so you 
comprehend what’s at stake.” 

The depressing truth was, I’d 
worked for decent newspapers that 
couldn’t sell $30 million worth of 


“Puerile,” Dooney said. “That _ 
was the word he used. He said it demeaned the artistry of the photo- 
graph.” They went on to describe Kurtz’s threat, which had alluded 
to crude proctological experiments and a slow, agonizing death. His 
note had arrived in the lobby with a vase of black roses. That very 
night, Klein’s new Volvo wagon was stuffed with 400 pounds of ran- 
cid clams while he dined three blocks away at Gramercy Tavern. Kurtz, 
who at the time was shooting a Kings game in Sacramento, was never 
officially connected to the crime. 

“Any other incidents?” I asked. 

Dooney said, “Well, there was that ugly beatdown on Plimpton in 
Zaire—” 

“Ancient history,’ Ricks broke in. “Let’s fast-forward, shall we? The 
erratic Mr. Kurtz has vanished, and we need him found, ASAP” 

Dooney spun toward me and began to stammer. “Jimmy, he’s an 
amazing photographer, O.K.? Truly a giant talent but still—” 

“There are boundaries,” Klein cut in sternly. “Certain moral and 
professional boundaries that cannot be crossed. The man was on lo- 
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— advertising in a year. “Why not just 
forget about Kurtz?” I said. “Pick another shot for the cover.” 

Ricks’s bloodless lips barely moved. “Not possible.” 

Klein jumped in. “Listen. Kurtz got the shot of his career. We 
know this for a fact. One of those magical lightning bolts, those 
heavenly groin tinglers that come along once a decade—Chery] in the 
fishnet, Daniela with the body paint. . . .” Klein’s face was glowing 
with excitement. “We're talking iconic, Jimmy, and that sonofabitch 
nailed it.” 

“But how can you be sure?” 

“It’s been seen. The photograph has been seen,” Klein replied 
elliptically. 

Dooney cleared his throat. “We have it on good authority that he’s 
been shooting digital.” 

Now it made sense. Kurtz was able to view his work immediately 
and edit on the spot. “So he downloads to his laptop,’ I said, “and 
from there to a diskette?” 

“Bingo,” said Dooney. “And we want it.” 
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Hecho en México. Desde 1795, 


DISCOVER YOUR INNER” 


Across the table, Ricks fidgeted like an incontinent weasel. “Well? 
Well? Do we have a deal?” 

I asked for a glass of water, but what I needed was a Scotch. “Say I 
get ahold of the picture. Then what?” 

Dooney didn’t hesitate. “Terminate the shoot, Jimmy.” 

Ricks nodded coldly. “With extreme . . . uh, extremity:” 

Looking back, I suppose I didn’t understand the implications, or 
perhaps I chose not to. In the end it made no difference, because I had 
a dozen chances to change my mind and didn’t. 

“What about Kurtz?” I said. 

The room seemed to empty of oxygen and light. The slack, gray 
faces of Klein and Dooney told me that my question would not be 
answered—at least not by them. 


Ricks popped to his feet, but I motioned him back to his seat. “Whoa | 


[ T 


MYSTERY 


navigational chart, and it took me no more than an hour to figure out 
north from south. After that it was a simple matter of locating my des- 
tination: a remote cross-shaped islet called Litigation Cay. It was here 
that Kurtz had been sent to photograph the swimsuit cover, and it was 
here, on a flat-calm afternoon, that I docked the Whaler and began my 
search. The hotel was called Lonely Palms—colonially appointed and 
scandalously priced. Oddly, I seemed to be the only civilian in the lobby. 

“Everyone else bugged out, mon)’ the desk clerk confirmed as he 
| scrutinized my credit card. 

“It’s American Express;’ I said helpfully. 

“So it is. I didn’t know they made green ones.” 

He was dressed like an extra on The Love Boat, pressed white 
shorts and a starched white shirt with epaulets. When I asked why 
the other guests had departed, he mumbled something about “bad 
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stuff comin’. 


there, Gerbil Boy. Who said I was 
taking the job?” 

He flashed sharp, espresso- 
stained teeth. “You'd rather be shoot- 
ing high school soccer in Tulsa? That 
can be arranged, hotshot.” 

Klein and Dooney watched wor- 
riedly as I pushed away from the 
table. “Kurtz is a pro? I said with 
counterfeit confidence. “He'll come 
back to the reservation. And, no of- 
fense, but I haven’t bought the 
swimsuit issue since the dazzling 
Ms. Macpherson went off to be- 
come a movie star. So, if you don’t 
mind, I'll pass.” 

Klein steepled his fingers. “We'll 
pay all expenses, of course, plus 50 
bucks over your day rate.” 

“Make it 65,’ I shot back coolly. 

“You bastard,” he muttered in 
grim assent. I whisked the files off 
the table and made for the door be- 


“Oh, please. That front is hun- 
dreds of miles away and barely 
moving.” I'd caught the CNN 
weather report during my layover 
at Miami International. A puny 
tropical depression was gimping 
around the Caribbean. 

For the third time the clerk 
swiped my Amex. He said, “It’s not 
the front that scared ’em off, mon” 

“Then what?” 

“Sign here, Mr. Maxwell. Have a 
pleasant stay.” 

I made certain he noticed the 
camera bag. “Where can I find 
Mr. Kurtz? We’re supposed to be 
working on a shoot together.” 

The clerk stiffened. “Mr. Kurtz 
is not here.” 

“Where'd he go?” 

“Off the island. Back to Hope 
Town, I heard” 


N THE flight to Miami 


fore they could change their minds. 
O I started rereading Uvula’s 
file but stopped, awestruck, when I got to the photographs. 
Maybe Kurtz wasn’t crazy, I thought. Maybe he was just a hostage of 
lust. 
My pulse was still galloping as I boarded the Chalk’s pontoon plane 


to Nassau. From there it was a twin-engine Beech to Marsh Harbour, 
dodging thunderstorms in the company of the same pilot who’d 


brought in Kurtz and the former Ms. Schoendienst two weeks before. | 


“How did he seem to you?” I asked. 

“Intense,” the pilot said. 

“And the woman?” 

The pilot sighed. “A goddess.” 

“T meant, what was her mood?” 

“She slept the whole way,’ he reported with unconcealed disap- 
pointment, “her head on his shoulder.” 

As I stepped off the plane on Abaco, a wet clinging heat sucked the 
breath from my lungs; August in the Bahamas. I cabbed it to a local 
marina and rented an 18-foot Whaler. It came with a sweat-stained 


I found myself under a rainbow 
fusillade of what appeared to be darts. 


“No kidding?” 

I laid a ten on the counter. The 
clerk picked up the bill, spit his 
chewing gum into it and handed it 
back. Next I tried a twenty. He used it to blow his nose. 

“Was that really necessary?” I said. 

He smiled. I gave him a hundred, which he snapped crisply and 
slipped into a breast pocket. 

“So where is he?” 

“Mr. Kurtz?” 

“You're getting on my nerves, Gopher.” 

“He went upriver to get more pictures,’ the clerk said. “But he’s 
taken bad sick.” 

I told him that no river was visible on the map of the island. 
| “It’s more of a stream,” he allowed. “Very narrow and shallow. Lady- 
| fish Creek we call it” 

“You say Mr. Kurtz is ill. How do you mean—fever? Flu?” 

| “Sick in the head is how I mean. He ran off every guest in the 
| hotel, him and those damn baboons. Wrecked the cabanas, poured ab- 
| sinthe in the lap pool. ... ” With a weary sigh, he tossed my room 
key on the counter. “The minibar’s unlocked. Go nuts.” 
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After a hot shower, a deep-tissue massage and two Toblerones, I 
eased out to the veranda with a rumrunner and Klein’s stack of files. 
The thickest one was Kurtz’s, of course; three decades of acidulous 
memos, preposterous expense accounts and unforgettable pho- 
tographs. The action shots were mythic—Reggie uncoiling for that 
third dinger in Game 6; Magic mid-hook, catching Bird with an 
elbow to the cheek; Dale Sr. smacking the wall at Daytona. Equal- 
ly arresting were Kurtz’s black and white shots: a ragged chunk of 
Evander Holyfield’s ear on the canvas; Dan Marino’s left knee, look- 
ing like a train map of Switzerland; a half-filled specimen cup marked 
L. TAYLOR. 

Klein had included these photos to remind me of whom I was up 
against—not just an artist but a ruthless and clever competitor. None 
of Kurtz’s legendary pictures had come easily. He’d had to fight his 
way to the right place at the right 


malia or Gaza, although I had visited Haiti once. When I was 
nine, on a cruise ship with my parents. 

I was not a seasoned combat photographer; my prosaic career had 
been spent Stateside, bouncing from one daily newspaper to another. 
The closest I’d ever come to dying in the line of duty was at a peewee 
league football game in Blytheville, Ark., when rabid parents ran amok 
after a last-second touchdown was nullified because the scoring team 
had 15 players (and a Brittany spaniel) on the field. 

Poor Dooney had gotten me confused with another shooter— 
probably Jonathan Maxwell, a ballsy Brit who freelanced overseas for 
the wire services and had once been shortlisted for a Pulitzer. A thou- 
sand times I have asked myself why I didn’t speak up that day on the 
34th floor. Was it my fascination with the incandescent yet torment- 
ed Kurtz that caused me to hold 


C ONTRARY TO Dooney’s recollection, I’d never been to So- 


moment. 

At the bottom of his file were the 
swimsuit folios, some dating back 
to the ’70s. It was said that nobody 
got models to light up the way 
Kurtz could, that they all adored 
him. It was also said that he’d ro- 
manced a few, which explained his 
most egregious expense-report 
claims (the case of Chateau Mou- 
ton Rothschild 1986, for example, 
fedexed from Paris to Santorini). 

My eyes ached from reading 
Kurtz’s antic scribbles. I reached 
for another miniature of Captain 
Morgan’s and freshened my drink. 
Night had fallen, strangely leaden 
and damp. On some preternatural 
cue the songbirds went silent and 
the metronomic tree frogs took 
over. In the distance I heard a 
southbound boat, probably one of 


back? Or was it simply the prospect 
of a paycheck and a free trip to the 
Bahamas? 

Thackeray said, “To endure is 
greater than to dare,’ and that’s 
what I kept telling myself as I 
steered the Whaler through a slash- 
ing rain toward Ladyfish Creek. 
Overnight the weather had turned 
nasty—the tropical depression had 
organized itself into a seriously ef- 
ficient storm and chosen a norther- 
ly course. I had to find Kurtz before 
the heavens cracked open. 

I nosed along cautiously, squint- 
ing through the downpour and grip- 
ping the slippery wheel with both 
hands. With dismay I noticed that 
the tide was running hard against 
me, falling out. The creek grew more 
sinuous, and along both sides 
loomed mangroves so tangled and 


the local ferries. As the rumble of 
its diesels faded I felt utterly alone, 
though of course I wasn’t. 

Kurtz. He was out there some- 
where in the blackness and the heat... . 

I awakened to an indelicate sensation, mosquitoes having infil- 
trated my boxers. I was unnerved to discover that I’d been clutch- 
ing a photograph of Uvula when I dozed off—a double truck from 
last year’s issue, taken at a coconut plantation in Belize. What lit- 
tle there was of the bikini was rose-colored, with mauve piping. 
Uvula was atop an inflatable porpoise that leered up at her like a Ro- 
tarian under a lap dance. The model’s gaze was appropriate to her 
predicament, but even when brooding she was exquisite beyond 
words, 

No wonder Dooney and Klein were so frantic. Ricks, too, that rump- 
scratching rodent. They all knew what Kurtz’s shot could be worth to 
the magazine, and the company. And surely they also knew that for 
whatever perverse reason, he’d never surrender the picture and that 
recovering it would require extraordinary measures and imbecilic risks. 

Which is why (I now realize) they chose me. I had a history. I was 
hungry. And if things fell apart, I was expendable. 


The photograph was achingly 
sublime. I gaped without reserve. 


tall as to block out the rain. Turning 
a sharp bend, I was shocked to see 
another boat—if it could still be 
——— called a boat—gliding my way. It 

was a 16-foot outboard that once must have been sleek, solid and sea- 
worthy; now it was more of a dwarf barge, mud-streaked, battered and 
listing. The engine was tilted up uselessly, revealing a three-bladed pro- 
peller that appeared to have been resculpted with a sledgehammer. The 
craft was perilously overloaded with a sodden and hollow-eyed cargo. 
From Klein’s files I recognized the faces that stared back at me so blankly. 
Slouched on the bow in an aspect of utter defeat were the swimsuit 
issue’s hair stylist and the makeup specialist. Next was the three-man 
video crew, looking haggard and shell-shocked—fiercely they clutched 
their cameras and booms, as if to guard against unseen marauders. 

Poling the boat with a rod of bamboo was the magazine's fashion ed- 
itor, a savvy veteran of a hundred swimsuit shoots. I’d seen Diane a 
few times around the office but on this morning she betrayed no trace 
of recollection. Alone on the stern, she seemed grimly preoccupied. 

“What happened?” I called out. 

No reply. Robotically Diane guided her boat around mine. As we 
passed there was scarcely an arm’s length between us. 
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“What about Kurtz?” I whispered. 

“Monkeys,” she said in an odd, fluttery voice. “I tried to put a stop 
to it, God knows I tried...” 

“Is Uvula with him? Is she all right?” 

“Don’t be a knucklehead.” Then she shivered, and her eyes came 
to life. “Get out while you can.” 

loverheard murmuring from the bow; something about my cheesy 
taste in leisure wear. As the boat drifted away, riding the current, I re- 
alized someone was missing. 

“Where’s Jennifer?” I shouted. 

Every head snapped around as if I’d fired a pistol. Jennifer Kraft 
was the associate editor who organized the shoots. She was the fixer, 
the negotiator, the babysitter, the shrink—the one who kept every- 
thing and everybody from unraveling. 

“Where is she?” I yelled again, but my plea drowned in a roar of 
wind and spray. Reflexively I covered my eyes and spun away. 

When I looked back, the ghost vessel and her dazed passengers 
had floated out of sight. Of course I should have turned my skiff 
around and followed them out. It’s what any sane helmsman 
would have done, faced with an oncoming storm and the specter 
of bikini-clad baboons. That I was no longer rational should be 
brutally obvious. My will had been hijacked by a man I'd never 
met, and a photograph I'd never seen. Recklessly, I threw the 
throttle forward and gunned the Whaler upstream, churning marl 
in its wake. 

The attack was primitive perfection, and a complete surprise. 
Rounding another bend, I found myself under a rainbow fusillade 
of what appeared to be darts, or possibly miniature arrows. And al- 
though they bounced harmlessly off my chest and arms, I in- 
stinctively let go of the wheel and began slapping them away, as if 
they were wasps. It was then the skiff creased a shoal and began 
a severe clockwise slide that flung me backward against the 
transom. 

Among the few things I remember: the sting of salt in my eyes, the 
god-awful whine of the Evinrude overheating, the screak of branches 
against the hull, the reek of gasoline. .. . 

The impact itself I cannot recall, nor for how long I lay uncon- 
scious. I awoke on a curved finger of bleached sand; scattered all 
around me were the little multicolored missiles that had been 
launched at my boat. Scooping up a handful, I saw that they were 
actually swizzle sticks—red, blue, green and amber—imprinted with 
the whimsical logo of the Lonely Palms Resort, a flamingo sipping 
a martini. 


It was then I understood that I was dealing with a fiend. 
ADYFISH CREEK had shrunk to a braided trickle, unnavi- 
L gable, yet there was no sign of my skiff or my gear. With mad 

resolve I stood and headed upstream. Ahead lay the soul of 
the storm, and worse. 

For how long I followed that wretched excuse for a creek, it’s im- 
possible to say. A dull exhaustion set in, combined with a thirst so 
desperate that I found myself lapping at the falling raindrops like 
some demented old coyote. Kurtz never left my thoughts, but what 
kept me going, I confess, was an image of Uvula. It flashed like heat 
lightning in the back of my consciousness, a nanosecond of electric 
clarity in which I saw—or convinced myself I did—the very photo 
that was the object of my journey. She was posed on a coral cliff above 
a sapphire pool. Her swimsuit was the palest shade of yellow, and 


virtually translucent. One hand gripped a rocky outcrop; the other 
hand rested on her left hip, a finger hooked mischievously through the 
string that held together the scant bottom triangles of the suit. Her hair 
was dripping and swept back, as if she’d ducked through a wave. 
Diamond-sized droplets sparkled from her arms and legs, which were 
the color of caramel. At her feet lay an iguana, its head cocked skep- 
tically toward the lens—a touch that was pure Kurtz. Yet what made 
the apparition so gripping was Uvula’s expression. It was one of in- 
trigued surprise, as if a secret swim had been interrupted. She wore 
the beginning of a killer smile, and in her denim-blue eyes, the soft- 
est promise of... . 

Was it real? I chose to believe so, for otherwise I couldn’t have taken 
another step. The storm would have hurled me down and beaten me 
spiritless. 

Eventually the creek broke free of the mangroves and meandered 
along hills of emerald grass. The transition was so sudden and sur- 
real that I took it for an hallucination, until a wind-borne coconut on 
a lamentable trajectory struck me between the legs. I had staggered no 
more than 50 yards before a figure appeared out of the rain. Cloaked 
in a blaze-orange poncho, the hunched form was whaling the ground 
with some sort of stick, as if killing a snake. No notice was taken of my 
weaving and ponderous approach. 

“Jen!” I gasped. 

She blinked once and broke into a most curious grin. “You finally 
made it, Jimmy.” 

As she stepped toward me, I realized that the stick in her hands 
was a sand wedge, and that we were standing on a golf course. There 
was no snake—Jennifer had been hacking her way out of a greenside 
bunker. 

Fondly she hooked my arm with hers and led me down the fair- 
way. “He’s been expecting you!” she shouted over the storm. “Wait’ll 
you see the picture! The man is a genius! He’s pushed this babe-on- 
a-beach deal to a whole new realm, spiritually and sensually and—” 

“Digitally?” 

“To even call it photography is blasphemous,” she raved on. “What 
he’s achieved out here is, like, completely awesome—” 

She was the coolest, toughest one we had—and Kurtz had her gab- 
bling like a Deadhead. Ducking into the shelter of a maintenance shed, 
I seized her by the shoulders. “My God, what’s he done to you?” 

A look of dreamy veneration came to her eyes. “He gave me two 
Canons and three Mamiyas, including the 645. See, he doesn’t need 
them anymore! He’s way beyond the equipment, Jimmy.” 

So it was true. Kurtz had gone insane. No shooter in his right mind 
would give up his cameras, especially to an editor. 

“Jen, I came here to get the diskette and to bring him out.” 

“Nope. I already warned Dooney—don'’t even try. Forget it. Find 
another cover shot. What he’s created out here is not for the mortal 
masses, Jimmy. It transcends the printed page. It’s like a holy vapor.” 

“Far as I’m concerned, it’s just another pretty girl in a bathing suit.” 

Nothing could have been further from the truth, and we both knew 
it, As I charged back into the weather, I heard Jennifer’s lovely voice fol- 
lowing on the wind. “Watch your ass!” she called out, and then some- 
thing about monkeys. 

The creek led past the deserted clubhouse into another stand of old 
mangroves. In rising water I fought my way upstream. After another 
quarter mile I found myself in a small ravine, gazing up at what was 
once an orchard of sabal palms. 

Now it was a horror. The bushy crowns of the trees had been 
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chopped off, and the stumps mockingly festooned with bright pen- 
nants. Drawing closer, I recognized the skimpy flags as pieces of 
swimsuits—tube tops, halters, underwires, boy shorts, Brazilian backs, 
racer backs, bandeaux, tankinis and of course thongs; acres of flut- 
tering, snapping thongs. 

I charged up the slope like a gut-shot bear, the onset of a delirium 
that I blessedly do not remember. My next conscious moment was 
in a dark coral grotto, where I lay hog-tied with a one-piece Norma 
Kamali beside a fire pit ringed with conch shells. Huddled in the flick- 
ering shadows were a dozen adult mandrills, listlessly shelling pista- 
chios as the storm raged outside. 

A voice from behind: “I rented em from a monkey wrangler in 
Titusville” 

I twisted around to see his face, which was beaming. 

“Of course I intended to let them 


as in my fantasy. Nor was she poised on a coral cliff, but rather she 
dangled by one lithe arm from the limb of an old banyan. The other 
arm was most alluringly positioned, her fist clutching the undone biki- 
ni top. Pinned in her navel was a small platinum skull, a gift (I would 
later learn) from Keith Richards. A single hulking mandrill was perched 
on the banyan branch, peering down at Uvula with an ominous cu- 
riosity. I have no idea how Kurtz enticed the beast to tolerate a derby hat 
and a pair of Oakleys, but I assure you that the effect was startling. 
Uvula’s hungrily inquisitive expression was the only aspect of the shot 
that matched my daydream, and it was by far the most compelling. 


| Since that terrible day on the island, I’ve researched thousands of pho- 


tographs of the former Ms. Schoendienst, all the way back to her ma- 
jorette days at South Ashtabula High, and found not one in which she 
duplicates that remarkable gaze. It is a fact that makes the outcome of 
my encounter with Kurtz all the 


all go, but now they won't leave. 
They’ve become phenomenally 
loyal.” 

“The weather might have some- 
thing to do with it,’ I said. “Could 
you please untie me?” 

Wearing only khaki shorts, Kurtz 
sat down cross-legged beside me. 
His skin shone like scrubbed cop- 
per except for the dome of his 
freshly shaved head. The silver 
stubble on his chin was spangled 
with what appeared to be papaya 
seeds. 

“Nice job on the Barry Bonds 
cover,’ he said. 

“Thank you. Where is Uvula?” 

“Getting herself beautiful for the 
big shoot. Want a cream soda?” 

“What shoot? We're in the mid- 
dle of a hurricane!” 

“Yes. Isn’t it glorious?” He 


more tragic. 

He snapped the laptop shut and 
withdrew the diskette, which 
glinted like a gem in the firelight. 
Wordlessly he cut me loose, 
yanked me upright and hustled 
me past the chittering baboons, 
out of the grotto and into the 
weather. 


TEERING ME forward, 
S Kurtz pressed his chin to my 

ear so that he could be heard 
over the storm. 

“Focus groups;’ he hissed. 
“That’s what they’ve done to our 
craft, Jimmy. They show our best 
stuff to a panel of anonymous 
googans and ask, Which do you 
like the best, the blonde on the 
chaise or the redhead on the boo- 
gie board? As if they were taste- 


widened his eyes in mimicry of that 
famous shot of a deranged Charlie 
Manson being led off to solitary. 


Between his fingers was the diskette 
that contained her picture. The picture. 


testing colas!” He cackled acidly. 
“Art by committee, my friend. Art 
by consensus. What choice do I 


“You already got your picture. 
Let’s go home.” 

Kurtz laughed and clapped loudly, causing the jittery mandrills to 
bark and bare their teeth. “Listen to that storm,’ he exclaimed, and 
slapped me amiably across the back of the head. 

After extracting my face from the sand, I had second thoughts about 
a beverage. Kurtz opened a soda and carefully poured some into my 
mouth, I noticed a portable PC on his lap. 

“Pay attention, young man,” he said, and slowly turned the screen 
so that I might see it. The photograph was achingly sublime. I gaped 
without reserve, thinking: Klein, Dooney and Ricks were right. There 
was no telling how many million magazines such a cover would sell. 
Forget “smoking hot”—this was molten. I describe it at length now 
because I am one of the few who ever saw it, a miscarriage for which 
I bear heavy responsibility. 

Except for one detail, Kurtz’s masterpiece did not resemble the image 
that had blazed itself into my consciousness during the trek up the 
creek. Uvula wore a swimsuit that was sea-mist green, not pale yellow 


have but to save my darlings?” 

I shouted back that it was the same brainless trend in newspa- 
pers, but Kurtz took no comfort from these words. To hasten the 
pace he gave me a swift shot to the kidney. Following a narrow coral 
ridge, we lowered our heads and muscled against the storm. Even- 
tually the ridge ended at an exposed promontory from which I could 
hear the concussion of monstrous, thundering breakers. A steep 
rain-slickened path led us down to a beach that was being pum- 
meled by the sea. 

Ahead we spotted a flash of color, and Kurtz waved in a loopy ex- 
aggerated way. It was Uvula, wind-whipped and drenched, though in 
surprisingly good spirits. To keep from being swept away, she had 
resourcefully tethered herself to the trunk of a gumbo limbo tree 
with a Randolph Duke halter. She looked spectral and flawless, but 
for a small vermillion mark high on the inside of her left thigh. 

“Aw, don’t tell me,’ I said. 

Kurtz chuckled. “Tatts. All the great ones have em. Didn’t you know?” 

Then he darted into the lee of a boulder. I was about to inform 
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Uvula of my intention to rescue her when she said, “Quit starin’ at 
my butt, mate.” 

“The tattoo,’ I blurted. It was a perky little cardinal, familiar to 
every baseball fan in Missouri. I asked, inanely, if it was a tribute to Red, 
and she smiled. When she spoke again there was no trace of the Aussie 
accent: “He was one helluva second baseman.” 

“Tell me about it. I bought his rookie card on eBay for $400” 

“No way!” 

She didn’t struggle as I untied her, nor did she resist when I took her 
in my arms to shield her from the weather. She wasn’t quite so willing, 
however, to let my tongue dart up and down her neck in the random 
manner of a wounded gecko. Unfortunately, my sheepish apology 
went unheard because the wind was screaming from the basement 
of hell, and branches began splintering over our heads. Instinctively I 
pulled Uvyula to the ground and threw my body across hers—an act 
of valor that apparently was misinterpreted. A smartly upraised knee 
left me writhing like an eel in the sand, and for the second time on 
this journey I found myself clutching with both hands at the fragile 
seeds of my own mortality. 

By the time the pain abated, a dead prickly silence had enveloped 
the island. The rain and wind had ceased as abruptly as if a switch 
had been thrown in the heavens—it was the eye of the hurricane, a 
calm as fleeting as it was dreamlike. 

A pelota-sized coconut dinged off my head, and I heard a jovial 
roar: “Rise and shine, schmucko!” 

What I noticed first were two sets of battery-powered lights, blazing 
through the bleak haze. Milling around the weighted tripods were 
more hefty mandrills, their fur matted and their florid buttocks caked 
with sand. Beyond them, stretched out like a panther waiting on the 
rocks, was Uvula. She wore a guava-colored tankini and a necklace 
of pearl-colored cowries that glistened in the lights. 

In the center of the misted panorama loomed Kurtz, smirking like 
a piper. “I love the smell of Lycra in the morning,” he said. “It smells 
like—” 

“Yeah, yeah,’ I said. “Where’s your camera?” 

He raised his ropey arms to the heavens and laughed. “Cameras 
are for vulgarians!” 

When I told him he was mad, he seized me with a strength that 
seemed impossible for a man of his rangy build. Struggling in his 
grasp, I had as much hope of pulling free as a puppy caught by a 
python. Thrusting his jaw in my face, Kurtz said, “What is a photo- 
graph, anyway, but a capricious blink in time? Look over there and 
what do you see—a breathtaking woman in a breathtaking place on a 
breathtaking day. The sight of her will remain with you forever, no? The 
art is in the moment, Jimmy, not in the machine.” 

“But that picture,” I said, “the one you showed me. . . .” 

“Oh, yes. It’s magnificent.” His tone was matter-of-fact. 

“And you used a camera—” 

“Only to make a point; Kurtz snapped. “Only to show them what 
could be done?’ Abruptly he shoved me away and launched into a pac- 
ing rant against the magazine, the corporate pollution of modern cul- 
ture, the Knicks’ anemic transition defense and so on. He spoke in a 
brilliant, ferocious torrent that I would eagerly recount if only I hadn’t 
been diverted by one of the mandrills foraging in the pockets of my 
trousers. By the time I'd routed the tick-infested bastard, Kurtz’s tirade 
had unspooled into a soulful encomium about figs, of all things— 
specifically, a strain of black Turkish fig that thrives in an obscure val- 
ley north of Bursa, 


On and on Kurtz rambled while the storm’s harmless eye glided 
over us and away. Soon the skies darkened again, the baboons began 
to snort restlessly, and even Uvula abandoned her sphinxlike sereni- 
ty and grabbed a robe and a shower cap. The crystal stillness was frac- 
turing, yet Kurtz took no notice. “Figs!” he shouted. “Nothing in na- 
ture except women are so perfect!” 

It was the very headwater of his madness, this exotic fruit fixation, 
and only one explanation seemed to fit. 

“They kicked back one of your expense reports, didn’t they? Dooney 
and Klein finally jerked your chain!” 

Sure enough, Kurtz erupted anew. Although much of what he said 
was muffled by the hurricane’s oncoming roar, I was able to piece to- 
gether enough to ascertain his motive, dark as it was. Apparently the 
ravishing Uvula had developed a somewhat gluttonous affection for the 
rare black figs, so Kurtz had gallantly ordered 10 kilograms online 
and then chartered a jet to transport them from Istanbul to Nassau. The 
$27,000 invoice had been sent cold to Dooney, who had bounced it 
to Kurtz’s accountant with a note that Kurtz found lacking in sensitivity. 

“So this is your revenge!” I shouted at him. “You’re gonna screw 
them out of a cover.” 

“Not just any cover.” 

“Did you break the news to Nora? I’ll bet she’s anticipating an au- 
dience somewhat larger than two.” 

“She trusts me!” Kurtz hollered. “And please don’t call her Nora. I had 
a nurse at hockey camp named Nora, and the memories are not good.” 

“I’m going to tell her.” 

“You will not!” 

“Tell me what?” There she stood, bundled in the capacious white 
bathrobe that she had boosted from her suite at the Lonely Palms. I 
suppressed an urge to yank on the sash and twirl her like a top until 
she fell dizzily into my embrace. Searching her blue eyes for a cue, I 
found one: Don’t try anything cute, mate, or I'll hurt you in a big way. 

“Tell me what?” she yelled again. 

The wind tore away her shower cap and sent her silken brown hair 
into a debauched electric boogie. Kurtz chose that moment to lunge for 
my throat, but I was ready. Backpedaling briskly, I cried, “Nora, you’re 
not getting the cover! He’s spiking the money shot—” 

“No way.” 

“Way!” I said, tripping over a battery pack. 

“Uvie, sweetie,” Kurtz pleaded with her, “the whole magazine scene 
is tired. You’re beyond that now, sugar. You're in the stratosphere. 
Cover shots are so over.” 

“Like ell.” she said. 

I turned to run, but plainly I’d lost a step or two since Blytheville. 
Kurtz caught me from behind as I dashed up the coral ledge, and we fell 
in a tangle. There was a ripe hint of Cointreau on his breath, but his 
vigor and agility seemed unimpaired. In fact, he was whupping me 
rather soundly until Uvula dived on the pile and commenced slugging 
both of us. Somehow, while defending myself, I ripped the top of her 
bikini off, exposing tan from sternum to navel. Kurtz froze in appre- 
ciative reverie, for he was nothing if not worshipful of the feminine 
form. It was his life passion and, of course, his ultimate undoing. 

Uvula hastily pinned his arms while I dug through his shorts. When 
I found the diskette, Kurtz wailed as if mortally stricken—then vio- 
lently thrashed free of our hold. The fight moved higher and higher 
up the rock wall, toward the promontory; Uvula, clinging catlike to 
Kurtz’s shoulders as he grabbed desperately at the diskette, which I 
clasped to my chest. 


SPORTS ILLUSTRATED a7 


By now the storm had resumed in full its assault. I found myself | 


supine, with Kurtz on me, hammering both fists against my ribs. 
His expression was a mixture of rage and puzzlement as his beloved 
Uvula raked his naked skull with fingernails as red as hibiscus. Blind- 
ly he continued punching until I could absorb no more, and wilted 
with a helpless croak. Never will I forget Kurtz’s triumphant smile as 
he stood up in that choking rain, shaking off Uvula as if she were a 
flimsy overcoat. Pinched like a sacrament between two of his fin- 
gers was the precious silvery wafer that contained her picture. The 
picture. 

Displaying the spunk if not the innate athleticism of the Schoen- 
dienst clan, Uvula began jumping up and down in an effort to snatch 
the shiny prize. Kurtz seemed to gloat as he raised it higher, out of 
her reach. I took advantage of the distraction to catch my breath and 
slowly coil myself into a crouch. As = 


The sympathy in my reply was earnest, the deception merciful. In 
his final utterance Kurtz had not mentioned the woman whose ethe- 
real pose drove him to that deadly precipice. 

Here is what he’d whispered to me: “The figs are in my camera bag.” 


ND THEY were delectable. Those bite-sized Turkish delica- 
cies sustained the former Ms. Schoendienst and myself until 
A. the storm passed. I feel no duty to divulge the details of those 
intimate fig-gorged hours by the fire, except to report that in rooting 
through Kurtz’s camera bag we found another surprise: a camera. 

It was a Nikon D1H, one of the new digitals. By dawn, when the sky 
cleared, we were setting up at the old banyan tree—Uvula and I—game- 
ly attempting to re-create that extraordinary blink in time that Kurtz had 
so luminously captured, then lost. 


She wore the same sheer sea- 


I sprang toward him, time unfold- 
ed in segments, like a cruel slide 
show. In one frame I was grasping 
at the upraised diskette, and in the 
next frame it had vanished from 
his hand—plucked away by the 
storm. 

The three of us watched it flut- 
ter and then soar like a dainty 
chrome hummingbird, out toward 
the roiling sea. Kurtz’s face was a 
mask of indescribable grief, for I 
believe it was never his true intent 
to destroy that astonishing pho- 
tograph. Now he had nothing with 
which to bargain against the 
bean-counting trolls at the mag- 
azine; worse, he had no cover 
shot. 

Buffeted by an exceptionally 
powerful gust, we all locked arms 
to avert being swept off the out- 


mist bikini, the same platinum 
skull pin in her navel. What was 
missing from the shot were the 
derby-sporting mandrill, the once- 
in-a-lifetime welcome in Uvula’s 
eyes ... and Kurtz, of course. 

I’m not half the shooter he was, 
a fact dismally confirmed when I 
returned to New York City. As 
these words are being written, I 
await word from Dooney and 
Klein, who’ve hinted that they 
might take pity and run one of my 
pictures somewhere deep in the 
magazine, no larger than a gro- 
cery coupon. 

That would be more than I de- 
serve. There’s no hope that Uvula’s 
sentimental tattoo will escape the 
editorial airbrush, but these days I 
can admire the jaunty little bird at 
close range any time I wish. 


crop. In that awkward brush of 
closeness Kurtz whispered some- 
thing in my ear, a voice so raw and 


I feel no duty to divulge the details of 
those hours she and I spent by the fire. 


Did Kurtz scheme for us to find 
that last remaining camera? Did he 
know we would try, though in- 


abraded with anguish that the rec- 
ollection gives me chills. 

Before I could respond, he was gone. 

To this day I cannot say whether he leaped, or Uvula pushed him. 
What I do know is that no mere hurricane could have blown him away. 

That night, as Uvula and I huddled in the firelit shelter of the grot- 
to, she said, “What were his very last words? Repeat them.” 

I could hardly look at her. In our absence Kurtz’s rented baboons 
had trashed the campsite, destroying his laptop with a malicious ap- 
plication of Kalik beer and melted chocolates. 

She said, “I want something—something to live with.” 

I pulled myself together for the lie. “The last word he pronounced 
was your name.” 

“Which one,’ she said, brow furrowing, “Uvula or Nora?” 

“Both; I answered solemnly. 

“That’s it? Nothing about a duplicate disk stashed in some clever 
place. . .2” 

“No, I said, “nothing but your name—sorry, names.” 


evitably fail, to replicate his singu- 
lar shot? And did he anticipate what would happen between Uvula 
and me after he was gone? 

I have no answers, only suspicions. 

The Bahamian authorities never recovered a body but firmly as- 
sert that a plunge from that coral cliff would not be survivable. 

It was three weeks later, after the strange and unexpected death of 
Ian Ricks, when I learned that he was the one who'd ordered the mag- 
azine not to pay Kurtz’s disputed fig bill. The subject arose over a late 
lunch at the Stage Deli. Dooney and Klein revealed that Ricks had 
been cavorting in Nassau with the wife of a Lexus executive when his 
ocean kayak was run over by a speeding Jet Ski. The driver never 
stopped, and the water bike later was found abandoned off Paradise 


Beach. 


“We lose two guys to the islands in less than a month)’ Dooney said 
through a cheekful of corned beef. “How weird is that?” 

“Yeah,” I said quietly, “what’re the odds?” 

Such a dark and heartless coincidence. o 
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65" diagonal, flat-panel screen that's bigger than some kitchen tables. And its custom-designed 5-element lens system 
provides a brighter picture with improved corner focus. Better yet, it's fully integrated with a digital/high-definition 

decoder and DIRECTV receiver built in. And since there's no hiding a television this big, we designed it to look as 
great off as it does on. Interested? We hope so, because there's a lot more information for you at rcascenium.com. 
RCA Scenium. Design and innovation, together like never before. 
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otyle in the Wild 


Bateleur Camp has magnificent creatures, and creature comforts 


herds of wildebeests, zebras and buffalo, not to 
mention the far more elegant eland and gazelles, 
blacken Kenya’s Masai Mara plains. In July they 

| begin a desperate trek north from Tanzania, 
seeking greener grass. The wildebeests march in single file, a little stu- 
pidly it seems. The rest behave more shrewdly, if just as nervously. 
The Great Migration, after all, is a moving buffet for the valley’s full-time 
residents—lions mark the procession from the high grass, identifying 
the night’s meal. By October, though, with storms coming up fast, it’s 


it’s better. It’s safer, more comfortable. But it’s still Africa, not the 
E-ticket Jungle Cruise. Those hippos, the ones you only have to worry 
about when their ears are twirling? Those are real. But compromises 
have been made, on both the humans’ and wildlife’s behalf. After 
decades of peaceful coexistence (big-game hunting is illegal, except 
on private preserves), neither is particularly afraid of the other. The 
lions, used to the Land Rovers, sit placidly over their kill (another hap- 
less wildebeest) while we circle for a better picture, not 10 yards away. 

At day’s end, back at Bateleur Camp, we relax on leather couches in 
an open-air veranda overlooking the plains, the river, the Pretty Good 
Migration, baboons scattering in the dis- 
tance, the entire bowl of creation beyond. 
Soon enough to bed, where we wonder 
how we got so far along in life without 
ever having a hot-water bottle at our feet. 


merely the Pretty Good Migration. Laggards 
continue north, but it’s fairly hopeless. 
Predators are on all sides now, enjoying this 
migratory compulsion no end. 

The upshotis, it’s a tougher business than 
we thought, being part of nature. But not 
for us. We went to sleep the night before— 
our butler having tucked a hot-water bottle 
into our four-poster bed—and replayed the — ; 
chef’s elaborate five-course meal in our fevered and Lariam-laced 
brain. And, effects of the quinine now evaporated, woke up to a shock- 
ing sunrise that spilled sudden light onto the plains below our feet. 

But that’s the difference between animals and us. We have money. 
It takes a good chunk of it to be above the laws of the jungle. At CC 
Africa’s Bateleur Camp, with lodging, all those meals and two-a-day 
guided tours in Land Rovers, it might cost an adventure-simulating 
couple a grand a day. At the end of that day, though, they would be 
unlikely to complain. This is not the Africa Hemingway experienced— 


MIGRATORY BIRDS The Maasai, who 
share these plains with all manner of 
wildlife, also have a discerning eye for 
visitors from abroad, such as Ebergenyi. 
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In the darkness it’s a different story. We don’t exactly hear the roars, 
the rustle of brush, the snapping and tearing that announce nature’s 
horrible authenticity. We just imagine it, probably. But the next day we 
discover more bones, more lions sitting placidly over their kill, more 
vultures. As we eat our own somewhat less dramatic breakfast, it oc- 
curs to us that the experience is just as real as it should be. Of course, 
the wildebeests might have a different opinion.  —Richard Hoffer 
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FOR MORE INFORMATION ON BATELEUR CAMP, TURN TO PAGE 218. 
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SWIMSUIT BY SAUVAGE SWIMWEAR 
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260-HP Supercharged 3.8L V6 


Available Competition Group Package 
PONTIAC GRAND AERIXIGTE Formula 1-Inspired TAPshift 


Reborn Spring ‘03 


And all of a sudden, you're 9 years old again and girls are ugly. 


He aR a 


340-HP 5.7L LSI V8 

6-Speed Manual Transmission 

Rear-Wheel Drive with Independent Rear Suspension 
Returns Late ‘03 


PONTIAC GTO 


Fuel for the Soul 


‘Prototype vehicles shown. Production model 
©2003 GM Corp. All rights reserved. Pontiac® Pontiac logo® GTO” GTP® Grand Prix® Fuel for the Soul” € 
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BEING THERE 


Midnight Espresso 


East meets West meets platinum card at the Ada Hotel 


HE TURKS weren't eager to have W. use their bases, 

but don’t take that personally; they’d be happy to have 

the rest of America take full advantage of their pris- 

tine beaches, frenzied discos and dollar-loving econo- 

my. And there’s plenty of reason to do so, because 
Turkey is an intriguing blend of the First and Third worlds. Our driv- 
er at the airport asked, “You American?” And when we warily copped 
to the charge, he excitedly said, “Go, Manchester United!” Another 
cabbie understood no English (he could hardly divine our desired 
destination), but sang along, expletive for expletive, with Eminem 
on the radio. The next song was a hypnotic Sufi chant. 

That happy confluence is in full force at the Ada Hotel, on a hill 
overlooking the Aegean, just up the road from Bodrum, Turkey’s ritzi- 
est resort town. The Ada is a new hotel, built in hopes of siphoning 
off the high-end overflow from Bodrum. It’s small, only eight rooms 
and six suites, so the emphasis is on privacy, solitude and sprint-to- 
the-bar-and-back-to-the-pool-with-your-drink efficiency from the 
staff. The Ada has an enormous Jacuzzi, just enough of a gym to 
keep you squeezed into 
your bathing suit and 
a white-glove spa, the 
highlight of which is a 
pristine Turkish bath. 

The local action off- 
site is at the cove at the 
bottom of the hill. There 
we found the standard 
complement of boats, 
booze and endomorphs 
who must have been 
very drunk when they 
put on those thongs. This was not the resort beach cul- 
ture we're accustomed to, though, because there is no 
beach. That is, no sand. The Turks have gotten around 
this by building long docks leading out to what are, es- 
sentially, posh swimming platforms. 

Although it was tempting to never stir from our chaise 
lounges, duty—and Bodrum—called, so we grabbed a 
cab. Bodrum is a sun- and wine-drenched resort by day, 
but it jolts to life at night with open-air restaurants and 
throbbing discos, which seem to be the big draw. (The 
large harbor is choked with anchored yachts; we dubbed 
this flotilla the Spandex Armada.) But don’t assume it’s all 


tight white jeans and mirror balls. The Museum of Underwater Ar- 
chaeology is chock-a-block with antiquities pulled from the Aegean. 
(Perhaps indicative of how much alcohol is imbibed in the clubs, there’s 


a helpful sign out front: OUR MUSEUM IS NOT UNDERWATER.) 


A trip to a disco may be all the archaeology you can stomach, but 


ADA-TUDE The sun was always shining when 
Stewart Shining shot Miller (far left) and O'Hare. 


if you’re interested in another ancient but infinitely 
more enlightened culture, Ada’s staff will book a day 
trip to Ephesus, one of the largest and best-preserved 
ancient cities on the eastern Mediterranean. 

As we sprawled by Ada’s pool one very lazy afternoon, 
we overheard a woman say to her husband, “There’s not 
much to do here, but that’s the point, isn’t it? Totally re- 
laxing. Totally secluded. It’s beautiful, romantic. .. .” She 
paused to watch the sun set on yet another flawless day. 


“This would be the perfect place to bring your mistress.” We agreed 
with her assessment and, in silent envy, applauded her mate for hav- 
ing such an understanding and accommodating spouse. —Bob Roe 


FOR MORE INFORMATION ON THE ADA HOTEL, TURN TO PAGE 218. 
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ANA BEATRIZ BARROS ’ ap 
SWIMSUIT BY TNA By LISA LOZANO ($100) 


ISABELI FONTANA 
SWIMSUIT BY LETARTE BY 
LISA LETARTE CABRINHA ($126) 
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ANA BEATRIZ BARROS 
SWIMSUIT BY ASHLEY PAIGE ($250) 
SCARF BY HERMES ($160) 
SUNGLASSES BY SMITH OPTICS ($80) 


ISABEL! FONTANA (LEFT) 
SWIMSUIT BY MARGO HOTSTON FOR BONDI BATHERS ($90) 


ANA BEATRIZ BARROS 
SWIMSUIT BY CHERRY PIE ($110) 
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ISABEL! FONTANA 
SWIMSUIT BY ASIDLEY 
PAIGE ($215) 


| control the night 
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OUR NEWEST EXPRESSION ALWAYS DELIVERS, 
THE GLENLIVET Freweh Oak Finish, UN1QUBLY FINISHED 
IN French Limousin Oak, RENOWNED FOR BRINGING 


Jlavor TO FINE WINES AND COGNACS. 


THE Place. TAR GLENLIVET. 


ENJOY OUR QUALITY RESPONSIBLY ©2002 Imported by The Glentiver Distilling Co., N.Y, NY 


tz Year Old Single Malt Seorel Whisky, Ale 40" by Vol. (So Proof |, The Glenlivet is a re Kisteredl trademark 


www.theglenlivet.com 


ISABELI FONTANA 
SWIMSUIT BY CYNTHIA ROSE 
($375 BY SPECIAL ORDER) 
TOWEL BY HERMES ($380) 
EARRINGS BY AGATHA ($42) 
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ANA BEATRIZ BARROS 
SWIMSUIT BY CHERRY PIE ($110) 
SUNGLASSES BY ADIDAS ($100) 
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Look for the special MGM movie section in most Best Buy stores. 


© 2003\Best/Buy 
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ANA BEATRIZ BARROS ~ 
SWIMSUIT BY RADPEH BY “=== 


* RALPH LAUREN SWIMWEARM$96) 
SCARF BY HPRMES ($160) 
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mance apparel, for every climate and condition you'll face during the season. 
goods retailer in your area: 1888.4. ARMOUR or www.underarmour.com 


UNDER ARMOUR’ 


a 
* PERFORMANCE APPAREL 


Under Armour®, the original perf 
For a compléte catalog or sporting 


BEING THERE 


oybarite’s Delight 


Doing nothing tops the to-do list at Little Palm Island 


T WAS barely past noon, and already Jennifer was looking 

for her lost shaker of salt. A “nail technician” at Florida’s Lit- 

tle Palm Island Resort & Spa, Jennifer had insisted on pam- 

pering me with her specialty, a margarita pedicure. As my feet 

soaked in warm water with sliced key limes, she searched for 
coarse sea salt, which would help remove the gunk from my lowest ex- 
tremities. Any skepticism I had about the procedure evaporated when 
Jennifer told me that she had just administered a similar treatment to 
the tootsies of Columba Bush, 
wife of the Florida governor. 
“She's just a little thing?’ Jennifer 
said, “but, boy, is she beautiful 
and fun. And elegant too.” 

She could just as easily have 
been describing Little Palm. 
Though it is only three miles 
offshore in the Lower Keys, the 
resort feels far removed from 
civilization. It seldom accom- 
modates more than 50 guests, 
yet the hyperattentive staff 
numbers more than 100. Palm 
trees and thatched structures— 
imagine Trader Vic suddenly 
coming into a large inheritance—give the place a feel 
that is more South Pacific than South Florida. 

There is plenty to do. Diving and snorkeling outings to 
nearby Looe Key National Marine Sanctuary are offered 
daily, as are fishing charters, on which guests troll for 
tarpon and mahimahi that routinely exceed 50 pounds. 
But the prevailing pastime at Little Palm is dolce fa niente, 
as the Italians call it, the sweetness of doing nothing. If 
you want casino nights, dance contests and costume par- 
ties, you're better served at Club Med. The entries on the Little Palm 
daily activities board went from LOUNGING to VEGGING OUT to 
NOTHING. For all the kayaks and pontoon boats on the property, the 
watercraft that get the most use are the floating lounge chairs in the 
pool. In short, the M.O. at Little Palm is as lackadaisical as it is para- 
disiacal. “The whole idea is to get away from everything,’ says Patrick 
Kluck, regional general manager. “We're talking total escape.” 

To that end the suites, while tastefully appointed with original art, 
sprawling canopy beds and Jacuzzis, are conspicuously missing tele- 
visions, clock radios and phones. (One of the two public phones on the 
island is, symbolically, in an outhouse.) Last year the resort experi- 
mented with in-room Bose wave radios, but it was decided that they 
were too loud. Going one better than those who believe children are 
best seen and not heard, Little Palm bans kids under 16 altogether. 
During my stay, one party of diners—O.K., my party—became a bit 


LEISURE, CLASS Fontana, seen here loading up 
between shoots, found that the phrase ‘R and R’ is 
taken to a whole ‘nother level at Little Palm Island. 


rowdy one night. The next day we received a letter from 
management, politely requesting that we keep it down. 
All this splendor doesn’t come cheap. My 50-minute 
4 pedicure comes highly recommended; it also comes 
~~~ with a $115 price tag. While outstanding, the crab cake 
entrée at the Little Palm restaurant will set you back $42. It wasn’t 
surprising to learn that a couple married on the island last fall ar- 
rived a night early to sign their prenup. But even if you're not in the 
money-is-no-object crowd, there are worse splurges. After my pedi- 
cure, in keeping with the island’s spirit, I frittered away the rest of the 
afternoon and early evening relishing la vida low-key. A margarita in 
my hand this time, I read, napped and did nothing more constructive 
than leave an ass-groove in a chaise longue. As the cloudless sky edged 
from orange to black, the sound of silence was interrupted only by the 
serenade of birds, a breeze slicing through the palms and the light 
crashing of the waves at my exfoliated feet. Somewhere in the distance 
I could swear I heard the lovable homunculus Tattoo yelling to Mr. 
Roarke, “Zee plane, zee plane.” —L. Jon Wertheim 
Se Se 
FOR MORE INFORMATION ON LITTLE PALM, TURN TO PAGE 218. 


122 


SPORTS ILLUSTRATED 


HWS JNYIO “¥dS 7 LHOSIY ONVIS! WOd F7LE17 13014 “PW 4437 dOL WOU 3SIMX9079 


“The best pool shark movie S at) 
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Sometimes you get a second shot... Make it. 
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HE ACTS. She designs clothes. She 

tries and tries and tries to teach herself 

new languages. And oh, yeah, she has 
been known to pick up a tennis racket and beat 
the stuffing out of every player on the WTA Tour. 
Now Serena Williams can add “swimsuit model” 
to her dossier. When it was suggested that she ap- 
pear in this issue, the decision was a no-brainer 
for swimsuit editor Diane Smith. Serena is, after 
all, the most-recognized female athlete on the plan- 
et, and, as demonstrated when she wore that mem- 
orable “cat suit” at the U.S. Open, her physical 
bona fides are unimpeachable. So at 6 a.m., as full 
of bounce as a new can of tennis balls, she met 
Walter Iooss Jr. in the lobby of Miami’s Nash Hotel, 
then spent the day posing in a studio and on a 
beach. “It was clear she wasn’t going to look like 
the typical swimsuit model?’ says looss. “But what 
she has is active beauty, a combination of femi- 
ninity and athleticism” 
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SWIMSUIT BY ONDADEMAR ($105) 


+++ 


MAKEUP: JESUS ABREU FOR ARTISTSBYTIMONUYPRIANO.COM 
HAIR: LINDA MAYHAND PARRISH FOR 
VERNON MARTIN SALONS, WASHINGTON, D.C. 


SWIMSUIT BY ANNE KLEIN ($90) 
SHIRT BY B WITH G ($115) 


SWIMSUIT BY KEIKO ($238) 


Th, arr $28 Wows Aare i> Cs o “2 Oe’ | ls ee fe Oe es ae a 


©2002 Oldemark LUC. All Rights Reserved. Wendy's, Wendy's logo and other trademarks and/or slogans used herein owned by Oldemark LLC. 


Swimsulr BY OMO NokMA KAMALI ($325) 


+ Photographs by ROBERT ERDMANN # 


MOLLY SIMS 
SWIMSUIT BY SHAY TODD ($105) 
Top BY CYNTHIA ROSE ($750) 
+++ 
LOCATION: SEVEN LAKES LODGE 
MAKEUP: SUSAN GIORDANO FOR JED ROOT 
HAIR: PATRICK MELVILLE FOR 
ARTISTSBYTIMOTHYPRIANO.COM/ 
WARREN TRICOMI 


es MOLLY SIMS:(FROM LEFT) # Swimsuty BY Vicky MOREINIS FOR NVY ($90); Hip WADERS BY LACROSSE + SWIMSUIT BY 
CALVIN KLEIN ($92); Nut BY ORVIS ($125) @ Swimsurt BY SALINAS ($68): TOP BY ORAZIO MARE ($150 BY SPECIAL ORDER): 
BooTs BY LACROSSE # SWIMSUIT BY CALVIN KLEIN # SwimsutT BY GIDEON OBERSON ($1380) # SwimsultT BY SALINAS 
($72); WADERS BY ORVIS ($249) # SwiMsuI? BY VIGKY MOREINIS FOR NVY 


Planters® can get anyone to this year’s Final Four® 
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NO PURCHASE NECESSARY. For complete details, see Official Rules found elsewhere in\t 
Kraft Foods is an Official NCAA® Corporate Partner. 


his publication or by visiting planters.com, ©2003 KF Holdings 
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MOLLY SIMS 
SWIMSUIT BY GIDEON OBERSON ($165 BY SPECIAL ORDER) 
JACKET BY BARBOUR ($354) 


MOLLY SIMS — 
SWIMSUIT BY KEIKO ($228) 
VEST BY ORVIS ($115) 


(We) We Fit Your Life. © 2002 VF Jeanswear, Inc. 
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FIVE STAR 


Stronger. More Comfortable. Guaranteed. 
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or visit www.wrangler.com. Real. Comfortable. Jeans. 


For a retailer near you, call toll-free 1-877-897-HERO 
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GD we Fit Your Lite. @ 2002 VF Jeanswear, Inc, 


THE 


For a retailer near you, call toll-free 1-877-897-HERO 
or visit www.wrangler.com. 


Real. Comfortable. Jeans. 


BEING HERE 


The Pampered Camper 


Not-so-rustic pleasures at the Seven Lakes Lodge 


UESDAY 

Dear Mom and Dad, 

Just arrived at camp, and I hate 

it! Had to fly an hour in a 30-seat 

prop plane from Denver, and then 
there was a two-hour drive from Grand Junc- 
tion. They call this place Seven Lakes Lodge, 
but it should be Middle of Nowhere Hell. 
Where’s the McDonald’s? Where’s my Maxim? 


WEDNESDAY 

Dear Mom and Dad, 

I guess camp’s not that bad. This morning I went 
for a walk, and except for the countless antler 
chandeliers, this place is phat! The lodge I’m in 
smells like maple syrup, and there’s a wicked view 
of mountains and trees and trails. They’ve got an 
exercise room, tons of books, a fireplace and a big 
ol deer head on the wall. (I’ve named him Stan, 
after you, Dad.) Last year at camp we had arts 
and crafts classes, and there were 22 of us at a 
time. Here, they’ve got fly-fishing, horseback rid- 
ing, mountain biking, nature hikes—and an ex- 
pert comes along to teach you. And they’re cool 
dudes, like cowboys, but with cellphones. 
Oooops—gotta go! Will write more later. 


WEDNESDAY NIGHT 
Dead Mom and Dad, 
Holy cow! A few minutes after I wrote my last 
letter, I went fly-fishing, and guess what? I 
caught a 22-inch rainbow trout! (I’ve named 
him Stan, after you, Dad.) Wade Shults, who’s 
been fishing for more than two decades, taught 
me how to cast and recast and fool the fish. I 
stood in the middle of the river in my waders, 
the sun glistening off the water. It was soooo000 
cool. The only bad part was Stan. I felt bad for 
him, so we took a picture, let him go (there’s a 
strict catch-and-release policy here) and packed 
up our stuff, 

Believe it or not, the day got better. As soon 
as Stan swam off, another cowboy showed up 


with horses! For the next two hours we rode through the mountains, 
past deer and chipmunks and even wild turkeys, It was better than 


O,: 


T LAKE 


-COLORADO, 


Greg Jerzerian’s birthday party. On the downside, the cowboy’s horse 
had a gas issue. (I’ve named him Stan, after you, Dad.) Anyway, it’s 


time for dinner. I’ll write soon. 


AH, WILDERNESS The lodge is a great place 
to hunt, to fish or to hug Sims, which is all 
photographer Robert Erdmann wanted to do. 


THURSDAY 

Dear Mom and Dad, 

Dinner last night made Aunt Ruth’s pot roast taste like 
moldy carpet. The chef prepared a roasted duck with 
a wild mushroom risotto! During dinner I got to meet 
some of the other campers. SPORTS ILLUSTRATED is 
here with their swimsuit crew, so the other kids in my 
cabin are hair stylists, makeup artists and a model. 
You'd really like Molly, Mom. She’s a nice Christian 
girl who loves Shirley Temples and long walks on the 
beach, and she looks great topless. At night we all sit 
around our table in the dining room, talking over the 
day’s events and drinking, uh . . . soda. It’s great. 


FRIDAY 

Dear Mom and Dad, 

This is my final day at Seven Lakes, and I was won- 
dering if you’d consider letting me move here. They 


say with, oh, seven million more hours in the water, I just might 
make a pretty bad fly-fishing guide. 


Love, Jeff Pearlman 


FOR MORE INFORMATION ON SEVEN LAKES LODGE, TURN TO PAGE 218. 
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SATURDAY NIGHT DINNER 


ENDED WITH 


SUNDAY BREAKFAST. 


WAS IT JUST FOR MEN®? 


Shampoos away gray hair 
in 5 easy minutes. 


Enriches hair with vitamins. 


Brings back a thicker, healthier, 
natural look. 


Rejuvenates hair. 


Who knows... 
just might rejuvenate your social life. 


MORE THAN A 
HAIRCOLOR. 


IT’S THE 
REJUVENATOR. 


Learn more at 
www.justformen.com 
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DANIELA PESTOVA 
SWIMSUIT BY PIN-UP STARS ($205) 
PENDANT BY LIZ PALACIOS ($180) 
NECKLACE BY H. STERN ($4,500) 


+++ 
LOCATION: SANDY LANE 
MAKEUP: ASHLEY WARD FOR ART DEPARTMENT 
USING DECLEOR SKIN & LA PRAIRIE SUN PRODUCTS 
HAIR: COLIN GOLD FOR MAREK & ASSOCIATES 
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MELISSA KELLER 
SwiMSUIT BY DIVA BY RACHEL PAPPO ($104) 


MELISSA KELLER (TOP) 

SWIMSUIT BY G.I.R.L. ($68) 

SHOES BY STUART WEITZMAN ($190) 
DANIELA PESTOVA (BOTTOM) 
SWIMSUIT BY PIN-UP STARS ($220) 
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orcycla Company, a Harley: 


Some things defy numeric value. On a Buell® motorcycle, innovation quickly gives way to 
emotion. Science transforms into the supernatural. And the rider becomes the ride. There’s 
only one way to experience it. Demo ride an American-engineered Buell motorcycle today. 
Visit buell.com or call 1-800-490-9635 to find the Buell/Harley-Davidson dealer nearest you. 


“Differert in every sense: 


DANIELA PESTOVA 
SWIMSUIT BY SHAY TODD ($110) 


SPEEDO =” 
Blocket™ 


Speedo’s first waterproof pocket 
protects your valuables - cell 
phones, wallets, watches, 


and maybe even a swimsuit 


model’s phone number. 


920 SEY 2003 


ANNIVERSARY 


Available in 2003 Speedo watershorts. 


® 
Speedo“ is a registered trademark of and used under license from Speedo International Ltd 


MELISSA KELLER . 
Swimsul? BY VIX SWIMWEAR ($450) . ih 


New deodorant body spray from Old Spice. 
ws Spray it on in four great scents. 
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Royal Treatment 


At Sandy Lane, even the sand castles have room service 


T WAS acold and lonely feeling, discovering that * 

we'd be fighting this battle on ourown.Onour | 

second day at the Sandy Lane resort in Barbados, 

my wife and I each grabbed a Limoges plate and 

passed through a buffet line of unearthly delights. 
Having indulged the day before in spicy shrimp, Laura 
went with the tiger prawns, which, though larger than the 
spicy shrimp, had to be peeled by hand. Even though Laura 
said she did not relish this task—“That’s the kind of ef- 
fort I simply can’t be making”—none of the legion of uni- 
formed help stepped forward to peel her prawns for her. 
We continued with lunch in a state of mild shock. 

We weren't being unrealistic. We'd simply been spoiled 
rotten by the service at this high end of the high-end 
sybarite’s dream. At the airport we were ushered through 
customs by Andrew, who handed us off to Dave, the driver 
of the Bentley in which we made the half-hour trip to the 


resort. After Dave pulled onto the grounds—which give the grounds 
at Versailles a run for their money—we were greeted by staff mem- 
bers bearing chilled washcloths and chillier daiquiris. It occurred to 
me that when our three-day stay ended I might break down and cry. 

Check-in occurs in one’s room. (It wouldn’t do to have Jerry Seinfeld 
or Claudia Schiffer standing at a counter in the lobby, now would it?) 
That's followed by a 15-minute cram course on how to work the touch- 
pads controlling lighting, temperature and plasma-screen TV in one’s 
boudoir. The high-tech hardware was added during a recent $300 mil- 
lion renovation. The venerable resort opened in 1961 and has been a 
playground for such luminaries as Queen Elizabeth, Frank Sinatra, 
Mick Jagger and Ari Onassis, who, according to Sandy Lane lore, was 
rowed ashore from his yacht while Maria Callas breaststroked along- 
side, a pet marmoset on her back. 

By the late 90s the property needed some gussying up. The hotel was 
razed, then rebuilt—Sandy Laners prefer to say “reborn”—in the neo- 
Palladian style of the original. I was told by Nina Marshall, one of the re- 


MAKE YOURSELF SANDY 
Green greens and wide white 
beaches came in handy as ideal 
backdrops for Pestova and 
photographer Gavin Bond. 


sort’s duty managers, that the 
makeover was a source of anxiety 
for many of the affluent families— 
some American, more European— 
who've been returning to this re- 
sort for decades. “When they 
return and realize it’s still their 
Sandy Lane, only better,” she says, 
“they’re overjoyed.” And we, of 
course, are overjoyed for them. 

Other highlights of the renovation are a new golf course designed 
by Tom Fazio, which complements a pair of old courses; and a 47,000- 
square-foot spa that Caligula might have found a trifle decadent, I 
golfed, Laura got Rolfed. But on this island, where some say Arawak 
Indians invented the hammock, the bulk of our time was spent on 
chaise lounges, facing the Caribbean and wondering if it was late 
enough in the day to order an adult beverage. (It usually was.) 

One morning Laura foolishly attempted to plant an umbrella in 
the sand ... by herself. “Here at Sandy Lane,” said the attendant 
who promptly interceded, “you don’t have to do anything for yourself” 

He was right, I now realize. Had we only asked, they probably 
would have peeled our prawns. 


—Austin Murphy 
eee 
FOR MORE INFORMATION ON SANDY LANE, TURN TO PAGE 218. 
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The 2003 Race Season Is On. 
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+ Photographs by RICHARD CORMAN 


SANDY MEYER WOELDEN & TOMMY HAAS | Miami | Swimsuit BY ONDADEMAR ($130) 


HAIR AND MAKEUP BY JESUS ABREU FOR ARTISTSBYTIMOTHYPRIANO.COM 


BETTER HALVES 


CAROLINE PORTELANCE & VINCENT LECAVALIER | New York Crry | SWIMSUIT BY OMO NorMA KAMALI ($185) 


PANTS BY ISLAND LIFE ($55); HAIR AND MAKEUP BY JOE J. SIMON FOR NARS/ARTISTSBYTIMOTHYPRIANO.COM 
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WORLD WRESTLING 
ENTERTAINMENT™ 


PRESENTS 


LIVE ON PAY-PER-VIEW 


SUNDAY MARCH 30 sPM-MIDNIGHTicx) 


ORDER ON CABLE OR SATELLITE! AT SAFECO FIELD S?oNsontnoy ; WIA an 


DINA & BRIAN McBRIDE | NewYork City | Swimsurr By SALINAS ($80) 
PANTS BY CALVIN KLEIN UNDERWEAR ($38); HAIR AND MAKEUP BY JOE J. SIMON FOR NARS/ARTISTSBYTIMOTHYPRIANO.COM 


Trojan latex condoms. 
What everyone will be wearing this year. 


TROJAN® gives you so many choices of sensual styles and shapes to experience 
your ultimate excitement and pleasure. Help reduce the risk with TROJAN® latex condoms. 


Trojan. America’s #1 condom. The most trusted. For a most enjoyable feel. 


For a free sample, visit www.trojancondoms.com 
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HALVES 


DEBBIE & ROGER CLEMENS | Cenrrat Park, NEw York City | Swimsurr BY OMO NorMA KAMALI ($185) 


HAIR AND MAKEUP BY DONNA GREGORY FOR ART HOUSEMANAGEMENT.COM 
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A SIMPLE IDEA CAN CHANGE THE WORLD. 
WHATEVER YOUR DREAM, KEEP WALKING. 


«® 


» WALKER, 
cy 


JOHNNIE ‘ 


WHAT'S YOUR IDEA? GET HELP DEVELOPING IT AT KEEPWALKING.COM. 


Enjoy our quality responsibly + Visit crownroyal.com 
d i y Y 


CROWN ROYALeIMPORTED IN THE BOTTLE®BLENDED CANADIAN WHISKY 40% ALCOHOL BY VOLUME (80 PROOF)e@2002 THE CROWN ROYAL COMPANY STAMFORD, CT 


| BETTER HALVES 
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VALERIE & SHAUN ALEXANDER | Seanawks STADIUM, SEATTLE | SWIMSUIT BY ROBIN PICCONE ($140) 


HAIR AND MAKEUP BY JENN STREICHER FOR ARTISTSBYTIMOTHYPRIANO.COM 


BETTER HALVES 


SONYA & DAVID TOMS | THE GOLF CLUB AT CHELSEA PIERS, NEW YORK City | SWIMSUIT BY DELFINA SWIMWEAR ($167) 
HAIR AND MAKEUP BY DONNA GREGORY FOR ARTHOUSEMANAGEMENT..COM 


SHANNON FOSTER & COBI JONES | NewYork Ciry | Swimsuit By ASHLEY PAIGE ($215) 


SHORTS BY QUIKSILVER ($43); HAIR AND MAKEUP BY JOE J. SIMON FOR NARS/ARTISTSBYTIMOTHYPRIANO.COM 
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~ Spend every f our favorite Swimsuit Models! 


Enjoy a 

21-Day FREE 
Preview of the 
2003 Swimsuit 
Calendar! 


Extended 18-month calendar 
Giant glossy 15” x 15” format 


Full-color photos of SI's 
famous bathing beauties! 


Use the attached card to send for your preview today! 


For your chance to preview the 2003 SI Swimsuit Calendar in your home FREE for 21 days, simply mail back the order card today. When your personal coh of the Swimsuit 
Calendar arrives, you'll have 21 days to preview it. If you decide to keep it, you'll owe just 4 easy installments of $4.99 gets he shipping and handling. If you're not 
absolutely delighted, simply return it within 21 days and owe nothing. The FREE Desk Diary and FREE Calendar Poster are still yours to keep. 


PREVIEW PRIVILEGES: What's more, if you decide to keep the Swimsuit Calendar, you will join the many thousands of satisfied S! customers who enjoy free previews of 
each new product in the S| Swimsuit Series. You'll receive advance announcemenis of future products as they become available ona "ages basis (no more than three 
times per yen) If you wish to preview the product FREE for 21 days, do nothing — it will be sent to you automatically. If you don’t wish to receive it, just write “no” on the 
announcement card and return it within 21 days. You always have 21 days to decide and let us know. 

If you wish to add the next Swimsuit product to your collection, we'll bill you later for the product, plus shipping and handling. If you decide it's not for you, or if you ever 
have less than 21 days to respond to our announcement, spy return the product at our cost and owe nothing. The choice is always Byte You may cancel at any time, and 
there is never any obligation to buy. Order subject to approval and state sales tax if applicable. Please allow 4 to 6 weeks for delivery. © 2003 Time Inc. Home Entertaiment. 


30” Year-at-a-Glance 
Poster featuring sexy 
Yamila Diaz-Rahi. 


18-Month Desk 
Diary — let Molly 
Sims and friends 
start your day right! 
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PETRA NEMCOVA 
SWIMSUIT BY ORAZIO MARE ($400) 
SHOES BY EROS ($36); ANKLE BY LIZ PALACIOS ($68) 
++ 


BARELY BROOKE ($80) 
NGS BY ME&RO ($360) 


wet hae 


eh 


‘an 


SPO 0 


Ov aie | 


wv 


We... hs 
m8) 


f j. Srey i 
SF iecal ea 
CMAr Gegl 


n syne 


" ry > . Wes 
1 


DO VAY 
Ih. ee er Wabasrem dit thede B= os 


k 
fh) 4 
UP.» DN j 
( J i 
s\G 
iN } \j 2 


Se Bi " PETRA NEMCOVA 
it nw ee SWIMSUI'D BY ONDADEMAR ($132) 
pene i 


; . " 


ey ar 


oe They’re big. And yeah, they’re real. 


ipl The new 24 oz keg can. + It's all about the beer: 
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SWIMSUIT BY LETARTE BY ay > yee 
Lisa LETARTE CABRINHA ($124) © “Tre aD 
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AUDREY QUOCK 
SWIMSUIT BY AMERICAN 
EAGLE OUTFITTERS ($24.50) 
NECKLACES BY SONYA OO'TEN 
Tor ($245), Bovrom ($85) 


GEICO AUTO INSURANCE. 
OUR LOW RATES AND GREAT SERVICE ARE ALWAYS IN 


FASHION 


~~ 1-800-530-5117 


GEICO 


15 MINUTES COULD SAVE YOU 15% OR MORE. 


IT'S EASY TO CALCULATE YOUR SAVINGS. 


GREAT SERVICE, HOWEVER, IS HARDER TO PUT A PRICE ON. 


Pick up the phone for a free rate quote, anytime. All it takes is a pencil and your current car 
insurance policy. In just 15 minutes, we'll help you calculate exactly how much you could save. 


Savings average $200 a year. The average new 
customer saves more than $200 by switching to 
GEICO. (Some policyholders have reduced their 
premiums by as much as $600 in the first year!) No 
wonder millions of people have switched to GEICO. 


Round-the-clock claim service. As a GEICO 
customer, your premium may be reduced, but your 
service won’t be. In the event you’re involved in 
an accident, GEICO claims experts are standing by 
24 hours a day to get your paperwork rolling the 
moment you call. Not first thing in the morning or 
when the office reopens on Monday. 


Many claims settled within two business days. 
Because we start processing claims immediately — 
and work on them around the clock— GEICO settles 
many claims within 48 hours of the initial call. 


A solid guarantee on claim repairs. At GEICO, 
we can guarantee your claim repair through an 
approved shop for as long as you own your car. Or, 
in practical terms, forever. And with thousands of 
repair facilities nationwide, you'll find one near you. 


GEICO. Our customers like the way we handle claims 
almost as much as they like saving money. 


CURRENT CURRENT GEICO YOU 
COVERAGE PREMIUM PREMIUM SAVE 
BODILY INJURY: CAR 1 
PER PERSON 
PEROCCURRENCE cara 
PROPERTY DAMAGE: CARL | 
PEROCCURRENCE caro 
PERSONAL INJURY PROTECTION CAR 1 
OR MEDICAL PAYMENTS: 

__ PER PERSON CAR 2 
UNINSURED MOTORISTS: CAR 
PER PERSON 

PER OCCURRENCE 
PROPERTY DAMAGE CAR2 
COMPREHENSIVE (YOUR CAR): CAR 1 
a DEDUCTIBLE CAR 2 
COLLISION (YOUR CAR): CAR 
DEDUCTIBLE CAR 2 
CAR 1 

EMERGENCY ROAD SERVICE: 

CAR 2 


Government Emplayees insurence Co. + GEICO General Insurance Co. « GEICO 
Indemnity Co. + GEICO Casualty Co. These shareholder-onned companies 
are subsidiaries of Berkshire Hathaway inc. GEICO outo insurance i$ not 
available in MA of NJ. GEICO, Washington, DC 20076. © 2003 GEICO 


GEICO SAVES YOU THIS MUCH $ 


For faster service, please have your current policy, driver's license and vehicle identification numbers handy. 


GEICO.COM 


rm 1-800-530-5117 


GEICO 


15 MINUTES COULD SAVE YOU 15% OR MORE. 


PETRA NEMCOVA 
SWIMSUIT BY OPERA BY SUELI Costa ($79) 
TOP BY BARELY BROOKE ($103) 
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AUDREY QuOcK 
SWIMSUIT BY SOLEL. BY JEAN PAUL GAULTIER ($235) 
TOP BY HELENA STUART FOR ONLY HMikarts ($55) 
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The Jaguar X-TYPE, the only car in its class with 
Permanent All-Wheel Drive. Standard. 


“MSRP excludes tax, title and license fees; see retailer for their price. ©2002 Jaguar Cars. 


MSRP Starting at '29,950° 


jaguar.com/us 1-800-4-JAGUAR The art of performance J Nan 


PETRA NEMCOVA 
SWIMSUIT BY LETARTE BY 
LISA LETARTE CABRINHA ($124) 
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Viet Accompli 


You couldn’t ask for a better fate than to end up at Ana Mandara 


T WAS the same old story: The swimsuit model 
had beaten me to the last room. Some Audrey or 
Petra, one of those lovely, long-legged connivers. Or 
maybe it was that honeymooning couple from Berlin. 
Whoever the culprit, the silk-clad hostess at the Ana 
Mandara Resort was now explaining in the most gracious 
way imaginable that the exclusive Vietnamese resort to which 
I’d flown from halfway around the world was filled. This 
tasteful, placid oasis on the South China Sea, offering a del- 
icate blend of local architecture, hospitality and ocean views, 
expected no vacancies for weeks. There'd be no breeze-cooled 
nights in a grass-roofed bungalow for me. No Bali-styled 
suite furnished with native woods and rattan. No strolling 
Filipino band at dinner, no private tropical gardens over- 
looking a white sand beach and a turquoise sea. 
The hostess proposed the Yasaka, a mile down the road— 


a comfortable if charmless high-rise. A bustling four-lane boulevard 
separated it from the beach, and the ambience was more Paradise 
Lost than Found. At the Ana Mandara one awakened to the gentle 
sounds of lapping waves against the sand; at the Yasaka one woke at 
5 a.m. to the shrill and surreal sounds of loudspeakers broadcasting 
Communist propaganda, news, weather reports and opera. 

I showered, breakfasted, then raced to the lobby to sign up for the 
Sea Hunter Tour, an “exciting fishing tour” which offered a boat, fish- 
ing equipment and guide for $40. No mention was made of the species 
of sea creature providing the excitement. Sailfish, perhaps? Shark? 
My guide, Nguy Tan, picked me up at 9 a.m. by taxi and showed me 
his baggie filled with bait. They were sardines, small fare for a ham- 
merhead. My expectations fell still further when he handed me my 
fishing equipment. It was a cylindrical piece of wood, about the size 
of a coke bottle, around which a few yards of line were wrapped. “Only 
small fish,’ Nguy Tan explained. “Big fish all gone. Dynamite” 

A few hours of such excitement is all a body can stand. I took a 
walk on the beach, heading toward the Ana Mandara. The resort was 
hosting a complimentary cocktail party. Scarfing a free champagne, I 


WHAT A QUOCK! Audrey Quock 
attracts the attention of Walter 
looss (in a rice paddy) and a 
Cathay Pacific flight attendant. 


took an unaccompanied tour of the 
hotel grounds. Strolling past the 
lobby bar, I discovered a private out- 
door enclave in the midst of a tropical 
garden where a masseuse was at 
work on a broad, well-oiled back. I 
bowed in apology and retreated. Early 
diners were beginning to fill the 
open-air restaurant, rich with the 
scent of herbs from the garden, the 
orchids and the sea. A swimming pool lay at the center of the terrace, 
beyond which was the hotel lobby, a space of such tranquility that a 
devotee of feng shui must have laid it out in a moment of divine har- 
mony with the universe. I sat and contemplated the complementary 
relationships between the seating areas, reflecting pool, antique fur- 
nishings and the raven-haired, silk-robed staff members who glided 
silently past, smug in the knowledge that good luck, good eating and 
good spirits would come to all guests who stayed within the walls of 
the Ana Mandara. The rest of us? We were flies on the dung of an ox. 

Paradise, I was learning, was best appreciated from inside the 
gates—at sunset, at poolside, during an outdoor massage with a tall 
rum drink in hand. “We must not let in daylight upon magic,” the 
19th-century English writer Walter Bagehot wrote. And we must not 
forget to make our reservations far in advance. —E.M. Swift 


FOR MORE INFORMATION ON THE ANA MANDARA, TURN TO PAGE 218, 
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Get more music. Get your music Get it now! 


Eminem: The Slim Shady LP My Name 
Is, more. (Aftermath) 28121 


Trin-I-Tee 5:7: The Kiss (B-Rite) 45130 


Amerie: Alll Have (Columbia) 45138 


Diamond Rio: Completely Beautiful 
Mess, more. (Arista Nashville) 45152 


The Deana Carter Collection 


(Capito! Nashville) 45155 
Allison Moorer: Miss Fortune 
(Universal South) 45191 


Joe Nichols: Man With A Memory 
Universal South 45192 


The Who: Live At Leeds (MCA) 08120 
Mana: Revolucién de Amor 


(WEA Latina) 45246 
Travis Tritt: Down The Road | Go 
(Columbia) 38056 


Robbie Williams: The Ego Has Landed 


(Capitol) 45260 
Madonna: Music 
(Maverick/Warner Bros.) 36930 


Project Pat: Layin’ Da Smack Down 


(Columbia) EY 45327 
Enya: A Day Without Rain 

(Reprise) 38128 
James Taylor: October Road 
(Columbia) 45328 


Angie Martinez: Animal House 
Elektra) EA 45331 


The Very Best Of Kiss (UTV) 45363 


Beyond The Valley Of The Murderdolls 
(Roadrunner) G3 45369 


Nickelback: Silver Side Up 
(Roadrunner) 41322 


The Who: Who Are You (MCA) 16584 
Jennifer Lopez: On The 6 (Work) 30987 


MercyMe: Spoken For (INO) 45483 
Dr. Dre: The Chronic 
(Death Row) B) 45517 


Snoop Doggy Dogg: Doggystyle 
(Death Row) "El ass 
KRS-One And The Temple Of aan 
Spiritual Minded (Koch Records) 45539 
Lee Ann Womack: Something Worth 
Leaving Behind (MCA Nashville) 45613 
Al Jarreau: All | Got (GRP) 45621 
Sixpence None The Richer: 

Divine Discontent (Squint) 45654 


Jennifer Love Hewitt: BareNaked 
(Jive) 


Pastor Troy: Universal Soldier 
(Universal) @ 45691 
Keith Urban: Golden Road 


(Capitol Nashville 45714 


Selena: Ones (EMI Latin) 45716 
Motley Crile: 

Greatest Hits 

(Motley Records) 38532 
Fred Hammond: 
Speak Those Things— 
POL Chapter 3 

(Verity) 45754 I 
Jennifer Lopez: J.Lo i 
(Epic) 3 38580 # 


45659 


Bon Jovi: Bounce 
(Island) 


Too Short; What's My Favorite Word? 
(Jive) @ 45780 


Side Hustles Featuring UGK 
(Jive) BY 45781 


American Idol—Greatest Moments 


(RCA) 45795 
3rd Storee: Get With Me 

(Def Soul) 45838 
Jurassic 5: Power In Numbers 
Interscope) G 45845 


Nick Carter: Now Or Never (Jive) 45847 


Elmore James: Shake Your Money 
Maker—Fire Sessions 


(Buddha Records) 38653 
Randy Travis: Rise And Shine 

Word) 45879 
Bond: Shine (Decca) 45905 


Field Mob: From The Roota To Tha Toota 
MCA) 45919 


Eve: Scorpion (Ruff Ryders) GJ 36995 


juiminis 


Bob Marley: Legend 


(island) 53521 
Superchick: Last One Picked 

(Inpop) 45980 
Bond: Born (Decca) 38834 


Michael W. Smith: Worship Again 


(Reunion) 46035 


(Verit i 46037 
Sigur Rés:() (MCA) 46077 
Rage Against The Machine 
(Epic/Associated) 10094 
Train: Drops Of Jupiter 

(Columbia) 38922 


pl 
Gisselle: En Alma, Cuerpo y Corazén 
(BMG US Latin) 46133 


Dr. Dre: 2001 (Interscope) £3 31819 
Elton John: Greatest Hits 


(Polydor) 03077 
Sublime: Greatest Hits (MCA)E¥ 32113 


O Brother, Where Art Thou?/Satrk. 
(Mercury) 36998 


BRAG 


The Essential Miles Davis 


(Columbia/Legacy) * 40308 


No Doubt: Rock Steady Hey Baby, 
Hella Good, Underneath It All, more. 
(Interscope) 42112 
The Temptations: The Ultimate 
Collection (Motown) 18077 
The Best Of Parliament: 

Give Up The Funk (Casablanca) 10999 


Bob Dylan: Blood On The Tracks 
(Columbia) 


The Essential Tony Bennett 


(Columbia/Legacy) * 45101 
2Pac: Greatest Hits 
(Interscope) x 26422 


The Best Of Simon & Garfunkel 
(Columbia) 


Brooks & Dunn: Steers & Stripes 
(Arista Nashville) 40051 


Faith Hill: Breathe The Way You Love 
Me, more. (Warner Bros.) 32897 


Frank Sinatra: Classic Sinatra 1953-1960 


32834 


(Capitol) 32961 
Coldplay: Parachutes 
(Nettwerk America) 36834 


Mowat te LL | I 
Eric Clapton: Blues (Polydor) * 30747 


NO POSTAGE 
NECESSARY 
IF MAILED 


CLASSIC ROCK GREATEST HITS! 


Lynyrd Skynyrd: All-Time Greatest Hits # 


IN THE 
UNITED STATES 


Remastered. (MCA) 33339 g 
Eagles: Greatest Hits 1971-1975 i BU S | N ES S R le Pp LY M Al L — 
(Asylum) 23481 
ej 
tnnancod Gol (hea Sones, 1 FIRST-CLASS MAIL PERMIT NO. 5071 INDIANAPOLIS IN — 
Tom Petty & The Heartbreakers: i 
Greatest Hits. (Hea) 02390 POSTAGE WILL BE PAID BY ADDRESSEE EEE 
eee Trick: : eee) 
thorized Greatest Hits 
Rist tare (Epic/Legacy) 36967 5 San SSS 
is The Best Of Santana 1 a 
(RCA) 45794 (Columbia) Zasee SSeS 
Styx: Greatest Hits (A&M) 00403 , 
The Best Of Ted Nugent: Great Gonzos! (Epic) 92622 5 BMG MUSIC SERVICE 
Heart: Greatest Hits (1975-1983) (Portrait) 26375 4 
Creedence Clearwater Revival: Chronicle—20 Greatest Hits 1 PO BOX 91412 
(Fantasy) 01520 5 INDIANAPOLIS IN 46209-9758 
The Allman Brothers Band: The Road Goes On Forever i 
(Mercury) * 41812 


The Essential Billy Joel Two CDs, 36 hit songs. (Columbia) * 41888 
Bachman Turner Overdrive: Best Of B.T.0. (Mercury) 23069 
The Band: Greatest Hits (Capito!) 
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tiny's Child: Survivor 
Ca ke Me | 


Weezer (The Green Album) 
(Gefen) 

Blink-182; 

Take Off Your Pants And Jacket 
MCA G 40591 
Peter Green's Fleetwood Mac— 

Live AtThe BBC (Sanctuary) * 41442 
Lonestar: I'm Already There 

Unusually Unusual. more. (BNA) 40731 

The Only Broadway CD You'll Ever Need 
ARCA Victor 26369 


Nirvana: Nevermind (Geffen) 15600 
Alicia Keys: Songs In A Minor 

Fallin’, more. (J Records) 40907 
Chris Isaak: Speak Of The Devil 
Reprise 26567 


*NSYNC: Celebrity (Jive) 40992 
The Very Best Of John Coltrane 
Impulse) 4104 


Phil Collins: Hits /n The Air Tonight, 
many more. (Atlantic, 26695 


Kid Rock: Devil Without A Cause 
(Lava) @ 26711 


Bruce Springsteen: Born To Run 


(Columbia) 05134 
Usher: 8701 (Arista) 41177 


Journey: Greatest Hits (Columbia) 05196 


Ja Rule: Pain Is Love 
(Murder Inc.) G 41764 


The Best Of Aretha Franklin 
(Atlantic) 20078 


Gary Allan: Alright Guy 

(MCA Nashville) 41755 
Jewel: This Way (Atlantic! 41792 
DMX: The Great Depression 
Det Jam GI 41797 
AC/DC: Stiff Upper Lip (EastWest) 35013 
Green Day: International Superhits! 
(Reprise! 41830 
Rod Stewart; Greatest Hits 


(Warner Bros.) 33779 
No Doubt: Tragic Kingdom 
(Trauma) 13049 


Barry White: All-Time Greatest Hits 
(Mercury) = 05866 
Tenacious D (Epic) 0) 41897 


Michael Jackson: Thriller (Epic) 41913 
pn Osbourne: Down To Earth 


41917 
Hank Williams: The Ultimate Collection 
(UTV) * 45312 


George Strait: The Road Less Traveled 
(MCA Nasbhville) 41953 


Sting: ...All This Time Live concert. 
Whitney Houston: The Greatest Hits Fragile, more. (A&M) 41954 
4 new songs, #1 his, remixes. 34819 ‘Rob Zombie: The Sinister Urge 
Asela —* M818 (Gotten) [1 41965 
Adema_(Arista) G1 41258 The Best Of Buddy Guy: 
Disturbed: The Sickness The Millennium Collection 
(Giant) ©} 34229 (MCA) 41969 
The Strokes: Is This It (RCA) 41437 


Martina McBride: Greatest Hits 
(RCA Nashville) 414; 
Backstreet Boys: The Hits— 

Chapter One 13 hit songs! (Jive) 41556 


Britney Spears: Britney 


Dave Matthews Band: Under The Table 
And Dreaming (RCA) 05998 


3 Doors Down: The Better Life 
Kryptonite, Loser, more 


(Universal) 34858 
O-Town: 02 (J Records) 44526 


Overprotected, more. (Jive) 41562 Smash Mouth ''m A Believer trom the 
Mariah Carey: Greatest Hits fim “Shrek.” (Interscope) 42155 
28 greatest hits on 2 CDs! Jimmy Buffett: Songs You Know By 
(Columbia) *® 42364 Heart—Greatest Hits) (MCA) 42157 
Pinmonkey (BNA) 45734 Limp Bizkit: New Old Songs 

Pantera: Reinventing The Stee! (Interscope) CS 42169 
(EastWest) @ 34468 42172 


RUSH me these 6 hits now 
(indicate by number): 
SE LIGHT CONTEMPORARY Josh Grobon, Fronk Sinata 8, COR&B Boyz Il Men, Musiq 
9. COMODERN ROCK Linkin Park, No Doubt 


Dink oth tel oa col saat 


Mystikal: Tarantula (Jive) 


CI COUNTRY Alon Jackson, Martina McBride 
CTHARD ROCK Bruce Springsteen, Aerosmith 
CPOP Shokiro, John Mayer 

CGLASSICAL Charlotte Church, Picido Domingo 
JAZZ Dian Kral, Mies Davis 

COMETAL Ozzy Osbourne, Kon 


P.0.D.: Satellite Youth Of The Nation, more. 
(Atlantic) 41793 


Fat Joe: Jealous Ones Still Envy 
(J,0.S.E.) (Atlantic) 42201 
Nas: Stillmatic (Columbia) _GJ_ 42209 
Mare Anthony: Libre (Sony Discos) 42234 
Every Great Motown Hit Of Marvin Gaye 
(Motown) 35068 
Aerosmith: Big Ones (Geffen) 06271 
Outkast: Big Bol & Dre 
Present...Outkast (Arista) Gi 42358 
Josh Groban (Warner Bros.’ 42384 
Chris Isaak: Always Got Tonight 
(Reprise) 42413 
Nelly: Country Grammar Ride Wit Me, etc. 
(Universal) G 35253 
Kylie Minogue: Fever (Capitol) 42508 
Godsmack Voodoo, Keep Away, 
Whatever, more. (Republic) _ @)._ 28170 
Stevie Ray Vaughan: Greatest Hits 2— 
al_(Epic 301 


The Real (Epic) 0179 
The Rebirth Of Kirk Franklin 


'Gospo-Centric) 42661 
Guns N’ Roses: Use Your Illusion | 
354 


(Gelfen) 


with membership 


(ImmortaV/Epic) 41921 
Chayanne: Grandes Exitos 

[Sony Discos! 43015 
The Very Best Of Scorpions: 


Bad For Good (Hip-0 Records) 44640 


Matchbox Twenty: Mad Season /f Youre 


Gone, etc. (Allantic/Lava) 35945 
Cledus T. Judd: Cledus Envy 
Monument 43217 


Vanessa Carlton: Be Not Nobody 

Wilh A Thousand Miles. (A&M) _ 43272 
The Most Relaxing Classical Album In 
The World,,.Ever! Bach, Mozart, 
Beethoven, more. (EMI Classics) * 22494 
Santana; Supernatural Grammy® winner! 


Arista 28911 
Red Hot Chili Peppers; What Hits!? 
EMI @ 00144 


Will Downing: Sensual Journey 

(GRP) 43377 
Jimmy Eat World: Clarity (Capitol) 43436 
Weezer: Maladroit (Geffen) 3 43581 
The Best Of Weather Report 
(Legacy) : 44681 


The Chieftains: The Wide World Over— 


4 40 Year Celebration 

(RCA Victor) 42682 
Motown—The Classic Years 

(Motown) * 36325 
Ozzy Osbourne: Diary Of A Madman 
Epic) 42903 
Totally Dance (Arista) 42912 
The Best Of Busta Rhymes 

(Rhino) G3 42914 


Tweet: Southern Hummingbird Call 
Me, Oops (Oh My), etc. (Elektra) 42917 
Shania Twain: Come On Over 

Man | Feel Like A Woman, more. 


Mercu 21360 
Latin Mix USA, Vol. 3 

Sony Discos’ 42961 
My Vitriol: Finelines (Epic) 44620 
Musiq; Justisen (Dei Soul) 43282 


I've checked the one music category | like best (but | can change my mind ot any time). 


10. CRAP Ja Rule, Noppy Roots 
11. CODANCE Jennifer Lope, 'NSYNC 


12, COCHRISTIAN POP Point OF Groce, Michoe! W. Smith 


14. GOSPEL 
16. COLATIN Shakira, Mor 


Celine Dion: Let's Talk About Love My 


Heart Will Go On (550 Music) 22036 


Cam'ron: Come Home With Me 
(Roc-A-Fella) 


Choose 6 CDs right 
away — FREE! 


each selection. 


Then buy 1 CD within You get 5 
the next 12 months, b Coe FR ate 


That’s 12 CDs for the 
A shipping and handling charge will be added to each selection 


A Great Deal. Enjoy terrific savings, free music and more! You'll 
start with 6 FREE CDs now, and pick the rest later from over 13,000 
titles. You'll get a total of 12 CDs for the price of 1—and no more 
commitments, ever! A shipping and handling charge will be added to 


10-Day, Risk-Free Listening. When you receive your FREE selec- 
tions, preview them and examine the terms of Club membership for 
10 days. If you're not completely satisfied for any reason, return your 
free selections at our expense. There's no further obligation. 


Thousands Of Selections. As a new member, about once a month 
along with 3 special issues (15 times a year), you'll receive a BMG 
Music Service Magazine! There you'll get to choose from thousands 
of selections—everything from classic hits to the hottest Superstars— 
id recommendations from our editors, 


The Choice Is Always Yours. In your exclusive Club magazine, you'll 
always find a Featured Selection just for you. If you want it, don't do 
a thing; you'll receive it automatically. If you don’t want it, return the 
Reply Card by the date specified. You'll always have 10 days to 


along with music news an 


Godsmack: Awake (Republic) J 36773 
Ludacris: Back For The First Time 
(Det Jam) G3 36601 


Sara Evans: Born To Fly / Keep Looking, 
etc. (RCA Nashville) 36612 


The Very Best Of Otis Redding 
Rhino) 


08756 
N,O.R.E.: God's Favorite 
Def Jam! GE) 44820 
Anastacia: Freak Of Nature (Epic) 44822 


Korn: Untouchables (Epic) EJ 44824 
Counting Crows: Hard Candy 
44829 


(Getten) 
Nickelback: Curb (Roadrunner) 44853 


Jorma Kaukonen: Blue Country Heart 
‘Columbia’ 44868 


Staind: Dysfunction (Flip/Elektra) 30471 
Clipse: Lord Willin’ (Arista) G3 44876 


Otep: SevasTra (Capitol) Gi). 44884 
Sepultura; Under A Pale Grey Sky 
(Roadrunner) ts 45689 


Bitch Walker: Left Of Self-Centered 
(Arista) Gy 44904 


Mary Mary: Incredible (Columbia) 44911 
Will Smith: Born To Reign 


(Columbia) 44936 
Nell Young: Rust Never Sleeps 
(Reprise) 08957 
Filter: The Amalgamut 


(Reprise) 0) 44977 


price of 1, 


15. CO CHRISTIAN ROCK Third Day, Jors Of Cay 

Anthony decide. If you have less time and receive an unwanted Featured 

Selection, return it at our ae and we will credit your account. 

You may cancel your membership at any time, once you've pur- 
chased your one reqular-Ciub-price selection ($14.98 and up). 


Save Now, Save Later. Start saving with our outstanding introductory 

offer, keep saving the longer you're a member with discounts up to 

70%, clearance CDs as low as $2.99, and the chance to get even 

_ ie selections. At BMG Music Service you'll always get the 
est value. 


Reply Card Missing? Please write to: BMG Music Service, 


PO Box 91001, Indianapolis, IN 46291-0002 


ae 
seca MUSIC 


( —— Address Apt. 


4 2(0 <2! (counts os 2 selections) City State Zip 


Phone  Areo Code 
CHOOSE 


FROM OVER (5) E-mail Address: 


example: jdoe@bmg.com 
% 2-(0 set (counts 05 2 selections). 


BMG Manic Service, 4580 fect 30th Stree, Lnicncgals, IN 45719-1194 
Propesty ol 


13,000 
TITLES! 


BING Music Service reserves the right to request additional information, reject ony application | NBJDH | 
or any membership. Local taxes, i amy will be added. Late charges will be added to past-due = 
bills. Offer available in continental USA and under special arrangement in Alaska, Hawaii, yuseeq 
Puerto Rico, U.S.V.1., APO ond FPO. 


Brodeecstks cxod iv this ellvertiuement ore the 
vatioet hedenark owners. ©2000 Bebo 
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MICHELLE ALVES 
SWIMSUIT BY VIX SWIMWEAR ($98) 


VANQUISH INTERCHANGEABLE LENS TECHNOLOGY 


Our advertising agency has recommended we provide FREE VANQUISH Interchangeable 
Lens Sports Sunglasses to readers of Sports Illustrated. This technique will help us create 
instant national awareness with sports enthusiasts and win support for our catalog and retail 
store openings. Vanquish features advanced Interchangeable Technology created in our 
NEW multi-million dollar sunglass factory. Orders are mailed immediately. This is a limited 
time promotional offer. Expires 6/30/03. 


CO 80 


act 


e Unisex * 100% UV Protection ¢ Polycarbonate Lenses e **Lifetime Warranty 
Vanquish Interchangeable Lens Sports Sunglasses are absolutely perfect for all 
sporting conditions and the lenses are easy to change! 


T EABLE LENS SPORTS SUNGLASSE _ PROTECTIVE 
Each sunglass style is available only as shown. okt inclu 
Order the Protective Lens Kit for more lens options. fal) ah you) SS ICTar 
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VANQUISH INTERCHANGEABLE LENS TECHNOLOGY *P.H&P only until 6/30/03 - R FE Fc | 
INTERCHANGEABLE LENS SPORTS SUNGLASSES PROTECTIVE LENS KITS % 
Each sunglass style is available only as shown. Kit includes eyeglass case with lens pockets, 

Order the Protective Lens Kit for more lens options. 3 lens sets, cleaning cloth and Lifetime Warranty. 


RS $120 YOURS FREE RS-K Protective Lens Kit $130 YOURS FREE 
Black frame and yellow acrylic lens Lens colors: Blue Acrylic, Flame Orange Acrylic, Gray Flash Mirror 


R6 $150 YOURS FREE R6-K Protective Lens Kit $130 YOURS FREE 
Black frame and amber acrylic lens Lens colors: Gray Flash Mirror, Blue Mirror, Copper Flash Mirror 


“*Lifetime Warranty applies when you order the Protective Lens Kit. 


CALL NOW TO ORDER! 541-312-2662 Warranty card and information will be included in your lens kit. 


or Fax order to 541-312-2844, “Lens GUIDE > BO N U S ! The 


‘ “" ” i 
INSTRUCTIONS: Receive your free sunglasses and lens Mirrored lenses: Great for skiing, aad vat ah ee 
kits immediately by First Class Mail! Use the retail price snow activities and bright light. $4+49- FREE! Watch! 
of the sunglasses and lens kits to find the PH&P charge ($11,95 P&P only!) 


Gradient lenses: Great for Alarm 
on the chart. Pay ONLY the P,H&P amount for each item overhead sunlight and driving. ea ieee 
ordered. (30-day unconditional P,H&P money back Hourly Chime 


Yellow or Orange Lenses: High 
guarantee.) Choose one or more sunglasses and/or kits. contrast. Great for all sports. 


For every four sunglasses and/or kits ordered, pick one 


Month and Date 

Digital and Analog 

Day and Night Glow 
1/100 Sec. Chronograph 


Gray Lenses: Provides best 


12/24 Hour Mode for Digital Display 
VANQUISH Watch FREE (send only $11.95 PH&P)! Bod en ee in 3 ATM (30M/100 Ft) Water Resistant 
If you do not choose a total of four sunglasses and/or Pp 9 Activa Sports Band®-Cyro dual steel & 


and outdoor activities. rubber composite 


kits, you may buy the VANQUISH 

. Brown and Copper Lenses: 
Watch separately for our price of Soothing on the eyes, high 
$99 plus $11.95 RH&P. definition, especially for driving. 


for each item ordered 


Retail 2 
Offer Expires 6/30/03 PsVStP Charge 


0) 85 ee 
Naame Item # P,H&P Charge $130.... 
Se en $ $150.... 
; N7O\. ... SS, 
‘ State Zz # $ 5 : 
City 'P . ; MNES230000,....... $17.95 
IMPORTANT! Phone number ( ) 

i (or Fax #) # $ For overnight service 
E-mai a |e s call for quote. 
chads dn: DO NOT SEND CASH! . s 

5) VISA MASTERCARD AMEX DISCOVER CHECK MONEYORDER | ; 
. si . a 
Complete credit card or debit card number; # s a Make payment and mail order form to: 
- 2 = VANQUISH 
eee ee SL DLW _ Total PR. H&P 3 PO Box 46553 
— 1 Add $4 per item for U.S. Priority Delivery Denver, CO 80201-6553 
Name on card pres Add $6 per item for CanadaiForeign Delivery 


demsx$ = § . Phone orders may call 
Signature Order Totals - 541-312-2662 or 
www.vanquisheyewear.com 306 U.S. FUNDS ONLY - NO CASH! Fast Fax 541-312-2844 
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A » SWIMSUrT BY MICHAEL SIMON ($78) 
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Beach, Italian Style 


Laluna has a look and vibe that would suit Armani 


°>LL BE honest: My wife and I were leery 

when we saw the last stretch of road to 

Laluna, a quarter-mile-long, impossibly 

runneled chunk of Caribbean dirt with 

more ruts than Keith Richard’s face. It was 
enough to make us wonder if conditions had im- 
proved in Grenada since “the intervention, as lo- 
cals call the 1983 American-led invasion that made 
the island safe again for banana daiquiris and cinch 
medical degrees. Indeed, as Laluna co-manager 
Wendy Potter, the wife of proprietor Bernardo 
Bertucci, puts it, “Even now we get calls from Amer- 
ica asking, ‘Is the war still going on?’ ” 

Happily, Grenada has been at peace for two 
decades now, and in Laluna it has one of the region’s 
most tempting hideaways, a tiny yet tony gem (max- 
imum guests: 32) that’s well worth the chauffeured 
schlep over a rutted road. Carved into an oleander- 
and hibiscus-scented hillside above a nearly desert- 
ed beach, Laluna is the brainchild 
of Bertucci, a 39-year-old Italian 
by way of New York City, where 
he spent 10 years in the fashion 
industry as a consultant to Gior- 
gio Armani, La Perla and Prada. 
It’s no coincidence that his 16 
cottages—cool concrete dusted in 
shades of blue, green and 
cinnamon—are the work of the 
same designer who did Armani’s 
European vacation villa. 

On an island that was named 
by the Spanish, ruled by the 
French and colonized by the English, it makes perfect sense that Grena- 
da’s most stylish hideaway would be run by Italians, who have brought 
a distinctly global flavor. “Everything here has a story,’ Bertucci says. 
The teak four-poster beds, hand-carved bathroom mirrors and kooky 
crotch-grabbing fertility symbols? Bertucci handpicked them in Bali. 
The Medusa-style light fixtures and exotic bath creams? Imported 
from Italy. Why, Bertucci even thatched the open-air bar and restau- 
rant with 30,000 pounds of elephant grass direct from Vietnam. 

Guests can embark on excursions to the rain forest, visit the Sat- 
urday spice market in nearby St. George’s and take spins on a Hobie 
Cat, kayak or mountain bike. Or they can do what we did: lounge 
on the beach, enjoy in-room Massages and watch the sunset from 
our private plunge pool overlooking the sea. 

Nighttime brings a new cast of characters, There’s chef Benedetto 
La Fiura, whose Sicilian specialties (with a Caribbean twist) put the 


SPORTS ILLUSTRATED 


FOUR-STAR GAZING 
Heavenly bodies float in 
with the tide at Laluna, 
which is why Enrique 
Badulescu was able to 
get shots of Diaz-Rahi. 


fare at Tony Soprano’s fa- 
Vorite restaurant to shame. 
There’s Wilton, the dread- 
locked David Blaine of bar- 
men, who can entrance you 
with an industrial-strength 
rum punch and a bulging 
bag of parlor tricks. 

Two years after its 
launch Laluna has turned 


into a hot spot among in- 
the-know fashionistas, to say nothing of urban hipsters from New 


York, London and Milan who want to avoid the tourist hordes that 
overrun the neighboring islands. (Model Jerry Hall and former Eu- 
rythmics member Dave Stewart are two recent guests.) Best of all, 
Laluna is proof positive that you don’t need a flamethrowing, drum- 
banging floor show to have a memorable Caribbean vacation. Good 
food, a gorgeous setting and a chill vibe: Another U.S. invasion may 
be coming, only this time it won’t be the Marines. | —Grant Wahl 


FOR MORE INFORMATION ON LALUNA, TURN TO PAGE 218. 
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drive 
legs 
lip 
chip 
scratch 
smoke 
lie 
beach 
hole 
swing 
wood 
balls 
bite 
cup 
shaft 
bag. 
rough 
head 
choke 
club 
score 
stiff 
length 


No wonder guys like golf. 
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IF YOU THINK THERE'S A LONGER BALL, YOU DON’T KNOW JACK. i) 


www.wilsongolf.com/jack 


With its sweet woody taste, 9 year aged 
Knob Greek is the premium small batch bourbon. 
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Frozen Asset 


Ekaterina Gordeeva doesn’t need her skates to get your attention 


+ Photographs by ENRIQUE BADULESCU 


OU’D NEVER know it from her thrilling 
performances on the ice, but Ekaterina 
(Katia) Gordeeva once was afraid to perform 
in front of people. “I was so shy,’ Gordeeva, 
31, confesses. “I wanted everything to be perfect and 
beautiful and strong.” As you might have guessed (with 
an assist from the pictures on these pages), she over- 
came her shyness. She won two Olympic gold medals 
skating for Russia with her husband and pairs partner 
Sergei Grinkov, exhibiting a flair she learned from her 
father, Alexander, a professional dancer. “G & G” were 


young, beautiful and in love, and skating fans embraced them as 


though they were the heroes of a Harlequin romance. 


In 1995 Grinkov died of a heart attack, leaving Katia 
with their three-year-old daughter, Daria. “Friends told 
me not to hide?’ she says, so three months after Grinkov’s 
funeral, she appeared in exhibitions as a single, and she 
became one of professional skating’s most popular 
draws. Last year she married countryman Ilia Kulik, the 
1998 men’s Olympic champion and father of her 
18-month-old daughter, Elizaveta. When offered the 
chance to appear in SI’s swimsuit edition, Gordeeva re- 
verted to her old shyness. “Those beautiful models do 
this all their lives? she says. “But I am very competitive, 


so I said, ‘If ’'m going to do this, it should be perfect’ ” No reason to 
worry; as always, the judges give her high marks for artistic impression. 


SWIMSUIT BY DELFINA SWIMWEAR ($229); LOCATION: LALUNA, GRENADA 
MAKEUP: PACO BLANCAS FOR JED ROOT, INC.; HAIR: MANDY LYONS FOR STREETERS 
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Swimsuit By OMO NORMA KAMALI ($350) 
ae 


. —— df 


The 
( Princeton 
Review 


Better Scores. Better Schools. 
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SUCCESS. 


RAISE YOUR SCORE WITH PROVEN TEST-TAKING STRATEGIES. 


www.PrincetonReview.com ¢ 800-2Review 
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CANDY BAR 
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Available at ED 


Whey Guru’s New 


“DETOUR” 


Is Every Muscle-Minded 
Man’s Instant Gain 


rotein bars have 
changed forever, and 
new DETOUR from the 


makers of Designer Whey™ is 


David Jenkins 
the reason why. Whey Guru, 


“Think of it as a candy bar — NEXT Proteins” 


on steroids” says David Jenkins, three time 
track Olympian and Designer Whey head 
product honcho. 

“Everyone knows that candy bars are 
an American taste original. New DETOUR 


@vcano wore. FA 


a) 
\) 
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takes the same great taste ingredients - 
caramel, crunchy roasted peanuts covered in 
rich chocolate - delivering a nutritional 

profile unmatched in protein bar history.” 
Each triple layer DETOUR bar provides you 
with 30 grams of muscle-building protein - 
powered by Designer Whey, America’s #1 
selling protein since 


“One bite will take 1993. Combined with 
you there. 
DETOUR toanew new time release 
state of taste.” 


the breakthrough, 


GlycerLEAN™, helping 
your hard working 
muscles recover and get leaner, stronger, 
faster after workouts. Finally! Energize your 
muscle gains while satisfying your taste buds 
with this protein candy bar. 

Ask for a DETOUR bar at your favorite 
health food store or gym, or check out 
www.detourbar.com for more information. 
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FAST PITCH 

Earnhardt agreed to give 

Miller a driving lesson, 

oo wo but she was on her own 
ake \ with parallel parking. 


Two experts on curves compare 
notes on living—and driving—fast 


Photographs by STEVE ERLE 


HAIR AND MAKEUP BY TINA ECHEVERRI FOR ARTHOUSEMANAGEMENT.COM 
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Spg- Swe EARD THE one about Dale Earnhardt Jr., the 
| Harley and the swimsuit model? One day at Day- 
tona Speedway, Earnhardt’s top mechanic was mon- 

keying with a carburetor when Junior pulled up on 

—_ —_a shiny new hog. 

“Where'd you get that great bike?” said the mechanic. 

“Well, I was walking near the track yesterday, minding my own 
business, when a beautiful woman in a bikini rode up on this Harley. 
She was a model—I’d seen pictures of her in some sports magazine. 
Anyway, she threw the bike to the ground, ripped off her bikini and 
said, “Take what you want? ” 

“And you took the hog?” said the mechanic, shaking his head. 

“You betcha,’ said Junior. “I figured the bikini wouldn’t fit.” 

As it turns out, Marisa Miller has never driven a Harley. Before 
the Santa Cruz, Calif.-born swimsuit model arrived at Daytona 
Speedway last July, she had never been in a stock car either. “I’m 
into muscle cars—’69 Camaros and 69 Mustang fastbacks,” Miller 
said as she prepared for a private lap dance in Earnhardt’s num- 
ber 8 car. “My sport is surfing—it’s mellow and, like, a whole dif- 
ferent world.” 


Miller didn’t know NASCAR Nation from the Plains of Nasca or 
Dale Earnhardt from Amelia Earhart. “I know three things about 
Junior,” she said. “He’s single, he does ads for that cologne, and he’s, 
like, an MTV rock star.” 

Like so many high-profile rockers, Earnhardt springs from model 
to actress to Playboy centerfold like a chamois of the Alps leaping 
from crag to crag. 

“Hi, Marisa,’ he bleats upon meeting Miller. “Up for a little spin?” 

“Definitely.” 

She slips into something a little less comfortable: a fire-resistant 
racing suit. “These look like the jammies I used to wear,’ she says, 
yanking on a trouser leg. “Junior, would you mind helping me with 
the zipper?” Mr. Chivalry is only too happy to lend a hand. He whis- 
pers something in her ear. 

What did he say? 


Miller is famous for filling out a suit, 
but this was the first time she had to put on a fire-retardant one. 


SHORTS BY LEVI’S CUSTOMIZATION (BY SPECIAL ORDER) 
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Drives 6 Different Size 


Staples + Nails 'e 
TRAORDINARY POWER ... It’s what 
X: Amps of Surge Power you've come to 


—  —— \-~—s&X cr from Arrow! 
y (ua DESIGN Piece ter aN 
New Ergonomic Styling Ear 


HECHO EN E.U.A. 
Keeping America Strong 


Available at home centers, lumberyards, and fine hardware stores wherever professional tools are sold! 


Arrow Fastener Co., Inc., 271 Mayhill Street, Saddle Brook, New Jersey 07663 
oO ew Canada: Jardel Distributors, Inc., 6505 Metropolitan Blvd. East, Montreal, Quebec H1P 1X9 
> —_— — = Arrow Fastener (U.K) Ltd., Unit 5 ZK Park, 23 Commerce Way, Croydon CRO 4ZS, Surrey, United Kingdom 
—_—, 1 ve www.arrowfastener.com ©2002 Arrow Fastener Co., Inc. Rev 702 


“He asked if he can scare the crap out of me on the track; Miller says. 

And what'd you say? 

“Anytime.” 

They ease into Earnhardt’s number 8 car—he through the driver’s 
window, she through the passenger’s—and idle in the 95° heat. 
Miller says, “I don’t think I’ve ever been this hot in my life.” 

Earnhardt doesn’t argue—he’s never seen her in a string bikini. 

When he gets the O.K. to start, Earnhardt gazes at Miller and says, 
“Are you ready?” She returns the gaze and says, “I’m ready.” He guns 
the engine and peels off, jamming number 8 through its gears, the 
engine whining. The NASCAR driver and the swimsuit model scream 
around the track at 150 mph, nearly kissing the wall. 

After two laps it’s all over. Earnhardt rolls in, Miller rolls out. Her 
face is frozen in a beatific smile. 

“Was it good for you?” says Earnhardt. 

“Good?” she gasps. “Good wasn’t the word for it. Awesome! 
Insane! Like a roller coaster, only a billion times more exciting. 
My mouth is, like, in my throat. From now on, everything I do is 


Miller was giddy after her first spin, but as is 
typical in boy-girl whirls, she complained it was over too quickly. 


gonna suck. You were incredible—so totally in control.” 

“Tt was nothing,” he says. 

“Yeah, right. You were fantastic!” 

Earnhardt coughs one soft, low, gentle cough, like a sheep with a 
blade of grass stuck in its throat. 

Miller: “Do you always go so fast?” 

Earnhardt: “I slowed it down for you, but I tried to make it as real 
as possible.” 

“Believe me, it was real.” 

“You felt the vibrations?” 

“Oh, yeah,’ she purrs. “I felt everything.” 

Miller shimmies out of her “jammies,” grabs a felt-tipped pen and 
scrawls across the chest of her fire-resistant suit: “You can drive me 
anytime.” 


Take what you want, Junior. —Franz Lidz 
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#53“DIRTY MARTINI. 


QUadruple distilled and triple filtered for ultimate smoothness M V 


COVER 
Swimsuit by Ambika, ambikabikini.com, at Decol- 
lage, N.Y.C., 212-352-3338. 


CONTENTS 

Page 11: swimsuit by Pisces Swimwear at Canyon 
Beachwear, 800-863-6681; necklace by Me&Ro 
at Me&Ro, N.Y.C., 917-237-9215, and Me&Ro, 
Miami, 305-672-3566; necklace by H. Stern, 800- 
7-HSTERN. Page 13: swimsuit by Ritchie 
Swimwear, ritchieswimwear.com, at Ritchie 
Swimwear stores, 800-220-SWIM, and every- 
thingbutwater.com, Page 15: swimsuit by Sauvage 
by Elizabeth Southwood, sauvageswimwear.com, 
at Gone Bananas, 858-488-4900, and Mandalay 
Bay, Las Vegas, 702-632-6120; necklace by Me&Ro 
at Me&Ro, N.Y.C., 917-237-9215, and Miami, 305- 
672-3566; necklace and pendant by H. Stern, 800- 
7-HSTERN. 
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Pages 60-61: swimsuit by Rosa Cha Swimwear by 
Amir Slama, at the Rosa Cha Boutique, Miami, 305- 
865-0127. Pages 62-63: swimsuit by Barely Brooke, 
barelybrooke.com, at select Bloomingdale’s nation- 
wide and everythingbutwater.com, 888-796-6661. 
Pages 64-65: swimsuit by Letarte by Lisa Letarte 
Cabrinha, at Bergdorf Goodman, N.Y.C., 212-753- 
7300, Jerrie Shop, Cedarhurst, N.Y., 516-569-1144, 
and A Tropical Affair, Santa Barbara, Calif., 805-730- 
1624. Pages 66-67: swimsuit by Blue Man, patri- 
cianatasha@citta-america.com. Page 68: swimsuit 
by Rosa Cha Swimwear by Amir Slama, at the Rosa 
Cha Boutique, Miami, 305-865-0127, Saks Fifth Ay- 
enue, N.Y.C., and Bal Harbour, Fla.; necklace by Dog- 
eared at Jennifer Kaufman, L.A., 310-854-1058, World 
Ave at Fred Segal Melrose, L.A., 323-651-1800, and 
Energia Body Centre, Monterey, Calif., 831-642-0222. 
Page 69: swimsuit by Letarte by Lisa Letarte Cabrin- 
ha, at Mandalay Bay, Las Vegas, 702-632-6120, Abbe’s 
Place, Philadelphia, 215-487-2332, and Maui Girl, 
800-579-9266. Page 70: swimsuit by Delfina 
Swimwear, at Alla Prima, San Francisco, 415-864- 
8180, and Flash Swimwear, Bal Harbour, Fla., 305- 
867-4022; shoes by Jutta Neumann, New York, jut- 
taneumann-newyork.com, at Bergdorf Goodman, 
N.Y.C.; earrings by Me&Ro at Me&Ro, N.Y.C., 917- 
237-9215, and Me&Ro, Miami, 305-672-3566; neck- 
laces by Leekan Designs, N.Y.C., 212-226-7226; wrap 
by Craft Caravan, craftcaravannewyork.com, 212-431- 
6669. Page 71: swimsuit by Rosa Cha Swimwear by 
Amir Slama, at the Rosa Cha Boutique, Miami, 305- 
865-0127, and Flash Swimwear, Bal Harbour, Fla., 
305-867-4022; anklet by Alex & Ani at alexan- 
dani.com and Henri Bendel, N.Y.C. Page 72: swim- 
suit by Alberta Ferretti, at Flash Swimwear, Bal Har- 
bour, Fla., 305-867-4022; shoes by Calvin Klein at 
Calvin Klein, N.Y.C., Saks Fifth Avenue and Neiman 
Marcus nationwide, Page 74: swimsuit by Ritchie 
Swimwear, ritchieswimwear.com, at Ritchie 
Swimwear stores, 800-220-SWIM, and everything- 
butwater.com, 888-796-666; shirt by Orvis, 
orvis.com, 800-548-9548. 


TURKEY 
Pages 80-81: swimsuit by RALPH by Ralph Lauren 
Swimwear, at polo.com and 888-475-7674. Page 82: 
swimsuit by Pompei at California Sunshine, Shrews- 
bury, N.J., 732-450-0550, Barneys NY, 888-BAR- 
NEYS, and Intermix, N.Y.C., Miami and Boston, 305- 


531-5950. Page 83: swimsuit by ViX Swimwear at 
vixswimwear.com, Molly Brown’s Swimwear, molly- 
brownswim.com, and Mandalay Bay, Las Vegas, 702- 
632-6120; shawl by OndadeMar at www.ondade- 
mar.com, everythingbutwater.com or 888-796-6661 
and stores nationwide; hat by Lola at Saks Fifth Av- 
enue nationwide and Bergdorf Goodman, N.Y.C. 
Pages 84-85: swimsuit by Ralph Lauren Swimwear at 
polo.com and 888-475-7674; towel by Hermés at 
Hermés stores nationwide, hermes.com, 800-441- 
4488. Pages 86-87: swimsuit by Opera by Sueli Costa, 
operaswimwear.com, 877-851-SWIM. Page 88: swim- 
suit by ViX Swimwear at vixswimwear.com, Molly 
Brown’s Swimwear, mollybrownswim.com, and 
Diane’s Swimwear, Huntington Beach, Calif., 714- 
536-7803; shoes by Delfina at Jaffi’s in Neptune 
Beach, Fla., 904-249-4030. Page 89: swimsuit by 
Karla Colletto by special order at karlacolletto.com. 
Pages 90-91: swimsuit by Sauvage Swimwear by Eliz- 
abeth Southwood at sauvageswimwear.com, Man- 
dalay Bay in Las Vegas, 702-632-6120, Molly Brown's 
Swimwear at 949-673-9004 or mollybrownswim.com. 
Page 92: swimsuit by Karla Colletto at Boca Raton 
Beach Club, Fla., 561-447-3000, Tahiti Street, tahi- 
tistreet.com, and Waterlilies, Mill Valley, Calif., 415- 
383-2782; Page 94: swimsuit by Sauvage Swimwear 
by Elizabeth Southwood at sauvageswimwear.com, 
at Gone Bananas, San Diego, 619-488-4900, and 
Mandalay Bay, Las Vegas, 702-632-6120; hat by Lola 
at Saks Fifth Avenue stores nationwide. Pages 96-101: 
swimsuit by Tommy Bahama, at Tommy Bahama 
stores nationwide, tommybahama.com. 


FLORIDA 

Pages 106-107: swimsuit by TNA by Lisa Lozano, at 
Diane’s Swimwear, Huntington Beach, Calif., 714- 
536-7803, Curves n’ Waves, Coral Gables, Fla., 305- 
442-1430, and Molly Brown’s Swimwear, Newport 
Beach, mollybrownswim.com. Page 108: swimsuit 
by Letarte by Lisa Letarte Cabrinha, at victorias- 
secret.com, 800-888-8200. Page 109: swimsuit by 
Ashley Paige at ashleypaige.com, swimwear- 
boutique.com, and Suite 1616, Hollywood, Calif., 
323-460-6700; scarf by Hermés, at Hermés stores 
nationwide, hermes.com, 800-441-4488; sunglass- 
es by Smith Optics, 800-635-4401, smithsport.com. 
Pages 110-111: swimsuit (left) by Margo Hotston for 
Bondi Bathers, at bondibathers.com; swimsuit 
(right) by Cherry Pie, 310-204-6699, Page 112: swim- 
suit by Delfina Swimwear at Calypso, N.Y.C., 212- 
219-8900, and Jaffi’s, Neptune Beach, Fla., 904-249- 
4030; sunglasses by Smith Optics, 800-635-4401, 
smithsport.com. Page 114; swimsuit by Ashley Paige 
at ashleypaige.com, Bodyhints, N.Y.C., 212-777-8677, 
and Suite 1616, Hollywood, Calif., 323-460-6700. 
Page 117: swimsuit by Cynthia Rose, cynthia- 
rosenewyork.com, 212-629-3737; towel by Hermés, 
hermes.com, at Hermés stores nationwide, 800-441- 
4488; earrings by Agatha, 800-AGATHA-7 at Agatha 
N.Y.C., at the Mall at Short Hills, N.J., and Agatha 
Beverly Center, L.A. Page 118: swimsuit by Cherry 
Pie, 310-204-6699; sunglasses by Adidas, 800-223- 
0180, Page 120: swimsuit by RALPH by Ralph Lau- 
ren Swimwear at polo.com, 888-475-7674, and at 
Macy’s nationwide; scarf by Hermés at Hermés 
stores nationwide, hermes.com, 800-441-4488. 


SERENA 
Page 124: swimsuit by OndadeMar, at onda- 
demar.com, Molly Brown’s Swimwear, mollybrown- 


swim.com, 949-673-9004 and everythingbutwa- 
ter.com, 888-796-6661. Page 125: swimsuit by Anne 
Klein at 800-BUY-SWIM and everythingbutwater.com, 
888-796-666; shirt by B with G, at Sharon Segal, 
Santa Monica, Calif., 310-394-4787. Page 126: swim- 
suit by Keiko, at Keiko N.Y.C., 888-KEIKO-NY, and 
Tahiti Street, Scarsdale, N.Y., tahitistreet.com, 914- 
722-4206. Page 128: swimsuit by OMO Norma Ka- 
mali, at 800-8-KAMALLI, normakamalicollection.com. 


COLORADO 

Page 130: swimsuit by SHAY TODD, shaytodd.com, 
at Market, Brentwood, Calif., , 310-471-3408; top 
by Cynthia Rose, N.Y.C., 212-629-3737. Pages 
131-133 (gatefold): swimsuit by NVY by Vicky Mor- 
einis, at Cole’s of Nassau, Bahamas, 242-363-4161, 
Great Shapes, Roslyn Heights, N.Y., 516-364-1222, 
and Pink C, Honolulu, 808-591-8991; hip waders 
and boots by LaCrosse, lacrossefootwear.com, 800- 
323-2668; swimsuit by Calvin Klein, 800-442- 
1014; waders and net by Orvis, orvis.com, 800- 
548-9548; swimsuit by Salinas at Marpensa Inc., 
La Jolla, Calif., 858-456-0694, Bora Bora, San 
Juan, Puerto Rico, 787-781-1368, and Barbarella, 
Encinitas, Calif., 760-944-6754; top by Orazio 
Mare, by special order, oraziocouture@aol.com, 
212-929-1599; swimsuit by Gideon Oberson at ex- 
quisiteswimwear.com, everythingbutwater.com, 
888-796-6661, Beach House of Naples, Fla., 941- 
261-1366, swimsuit by Salinas, at Marpessa Inc, 
La Jolla, Calif., 888-456-0694, Canyon Beachwear, 
800-863-6681, and tropi-ties.com. Pages 134-135: 
swimsuit by Gideon Oberson at Pilar’s San Diego, 
858-488-3056, and Just Add Water, Dallas, 214- 
956-8686 and Jerrie Shop, Cedarhurst, N.Y., 516- 
569-1144; jacket by Barbour, 800-338-3474. Page 
136: swimsuit by Keiko, at Keiko, N.Y.C.,888- 
KEIKO-NY, and Tahiti Street, 914-722-4206; vest 
by Orvis, orvis.com, 800-548-9548. Page 138: 
swimsuit by ViX Swimwear at vixswimwear.com, 
victoriassecret.com or 800-888-8200, and jus- 
taddwater.com; boots by Lacrosse at lacrosse- 
footwear.com, 800-323-2688 


BARBADOS 
Page 143: swimsuit by Pin-Up Stars at Flash 
Swimwear, Bal Harbour, Fla., 305-867-4022, Great 
Shapes, Roslyn Heights, N.Y., 516-484-4555, and se- 
lect Neiman Marcus stores; pendant by Liz Palacios, 
lizpalacios.com, and at select Nordstrom’s nation- 
wide, nordstrom.com; necklace by H. Stern, 800-7- 
HSTERN, H. Stern, N.Y.C. Pages 144-145: swimsuit by 
Pin-Up Stars at The Bikini Shop, West Palm Beach, 
Fla., 561-835-8284, Acqua, Pacific Beach, Calif., 858- 
270-8270, and Sandpipers Sports & Funwear, Toron- 
to, 416-921-2376. Pages 146-147: swimsuit (left) by 
Diva by Rachel Pappo at California Sunshine, cali- 
forniasunshine.com, and Four Seasons, Palm Desert, 
Calif., 760-340-2490; A.B. Lambdin Catalog, Amer- 
icus, Ga., 800-554-9231, www.ablambdin.com; swim- 
suit (top right) by G.LR.L. at Gadzooks, nationwide, 
972-307-5555, and Dillard’s, 800-345-5273; shoes 
by Stuart Weitzman, N.Y.C., 212-750-2555; swimsuit 
(bottom right) by Pin-Up Stars at The Bikini Shop, 
West Palm Beach, Fla., 561-835-8284, Waterlilies, 
Mill Valley, Calif., 415-383-2782, and Sandpipers 
Sports & Funwear, Toronto, 416-921-2376, sand- 
pipers.ca. Page 148: swimsuit by Ashley Paige, by spe- 
cial order at Suite 1616, Hollywood, Calif., 323-460- 
6700. Page 150: swimsuit by SHAY TODD at 


SPORTS ILLUSTRATED 


subaru.com 


THE ROAD TO THE TOP 


IS FAST, TWISTED AND CHALLENGING. SO WE DROVE IT TWICE. 


THE SUBARU WRX. 


ONE OF CAR AND DRIVER'S 10BEST TWO YEARS IN A ROW. 


| f exe Precise control. Breathtaking acceleration. And, for a limited 


time, 0.0% financing? One of Car and Driver’s 10Best for the second year in 


a row, the 227-horsepower Subaru WRX offers the perfect combination of 


turbocharged power and All-Wheel Drive control at a price you can afford. 


200e 2003 Just $24,720. Visit your local Subaru dealer today. 9=)8/=7¥4¥ =] Bi Mas 


The Beauty of All Wheel Drive: 


*0.0% APR financing available on all 2003 Subaru WRX models. Length of contract is limited. Subject to credit and insurance approval and vehicle availability. Must take delivery from dealer stock by 3/31/03. 
See participating dealer for details. Cannot be combined with any other incentive. Dealer participation may affect final price. MSRP of the '03 Impreza WRX Sedan MT $24,720. Car and Driver January 2003 issue. 
The A&C’s of Safety: Air bags. Buckle up. Children in backseat. 


PLANTERS® “GO NUTS AT THIS YEAR’S NCAA® FINAL FOUR®” 
INSTANT WIN GAME OFFICIAL RULES NO PURCHASE NECESSARY 


HOW TO PLAY: This Planters® “Go Nuts At This Year's NCAA” Final Four®” 
Instant Win Game (the “Game") begins at 12:01 a.m. Eastern Time (ET) on 
2/6/03 and ends at 11:59 p.m. ET on 3/30/03 ("Game Period.") Access the 
Planters” “Go Nuts At This Year's NCAA Final Four®" Instant Win Game by 
Clicking the Planters® “Go Nuts At This Year's NCAA® Final Four*” Instant 
Win Game graphic at www.planters.com during the Game Period and 
electronically complete and submit the entry registration form. Once you 
have fully completed the registration form, you will click the “submit” 
button to receive your game play. If your game play reveals that you are 
an instant winner, you will receive instructions on claiming your prize, 
pending verification. See Rule #2 on how to claim prizes, Limit one game 
play per person and email address per day. Multiple game plays and/or 
entries submitted by a single entrant in a given day are void. Incomplete 
entries are void. 


CLAIMS: Instant winners will receive immediate notification online (subject 
to verification). It is suggested that winners print out a copy of the prize 
congratulations page for their file. Grand Prize winners will be mailed (via 
email and/or U.S. mail) an affidavit of eligibility and a publicity/liability 
release which needs to be completed, notarized and returned by the stated 
due date. Pending timely receipt and verification, verified Grand Prizes will 
be fulfilled according to the disclosures on the prize confirmation page. 
Failure to receive documents by the due date will result in disqualification 
of the affected prize. Sponsor and affiliated companies are not responsible 
for lost, late, postage due or misdirected mail. 


PRIZES/ODDS:(3) Grand Prizes—A 6-day, 5-night trip for 2 to the 2003 
NCAA® Men's Final Four® with VIP access; approximate retail value 
("ARV"): $12,150 each (50) First Prizes—A Basketball Watching Party, 
including a color TV, $200 cash and a case of Planters® product; ARV: 
$630 each. (35,000) Second Prizes —Free Planters® product up to $3.00 
each, Total ARV of all prizes: $172,950. Actual odds of winning will 
depend on number of game plays transacted. Return of any prize/prize 
notification as undeliverable may result in disqualification. Grand Prizes 
will include round trip coach air transportation, hotel accommodations, 
ground transportation to/from home/airport, ground transportation 
to/from airporthotel, $500 spending money, limousine transportation 
to/from VIP events and 2 courtside tickets to attend the 2003 NCAA® 
Men's Final Four? VIP access to the NCAA” Men's Final Four® may include 
open practice with exclusive seating, meet and greet with CBS 
sportscasters, CBS/NCAA VIP hospitality, and CBS behind the scenes 
production tour. All travelers must execute a Release of Liability prior to 
ticketing. Travel is subject to availability and must be completed 
4/3/03—4/8/03. Travel guests must be 18 years of age or older, unless a 
member of the winner's immediate family. Winner and guest must travel 
on the same itinerary and at the same time. All other costs not specifically 
Stated herein are the responsibility of the winners. First Prizes may not be 
delivered by the date of the NCAA® Men's Final Four.” Second Prizes will 
be awarded in the form of coupons. All prizes are available to be won. 
Limit one major prize per person, per email address. Unclaimed prizes will 
not be awarded. 


ELIGIBILITY: Open to residents of the U.S., 18 years of age and older, 
except employees of Kraft Foods North America, Inc. (Sponsor), its parent 
company, its affiliates, subsidiaries, agencies, persons living in the same 
household, and the families of each. Void where prohibited. All federal, 
state and local laws apply. All taxes are the sole responsibility of winners, 


GENERAL RULES: Potential winners must sign any required Winner's 
Agreement and Release within: a) 10 days following date of issuance of 
notification, if notified by 3/15/03 or b) 3 days following date of issuance 
of notification, if notified after 3/15/03. Non-compliance within this time 
period or return of any prize/prize notification as undeliverable may result 
in disqualification. No substitutions or transfer of prize permitted, unless 
prize is generally unavailable, in which case a prize of equal or greater 
value will be substituted. By entering, participants agree to abide by and 
be bound by these Official Rules and the decisions of Marden-Kane, Inc., 
an independent judging organization, whose decisions are final in all 
matters. Acceptance of prize constitutes permission for Sponsor and its 
designees to use winner's name and likeness for advertising, promotional 
and other purposes without additional compensation unless prohibited by 
law. In the event any production, prize seeding, technical or other error 
results in instant win prize claims in excess of the prizes listed in Rule #3, 
a random drawing will be conducted using all eligible claimants to award 
the prize at issue. No more than the quantity of prizes listed in these rules 
will be awarded. 


INTERNET: Sponsor is not responsible for technical, hardware or software 
malfunctions, lost or unavailable network connections, or failed, incorrect, 
inaccurate, incomplete, garbled or delayed electronic communications 
whether caused by the sender or by any of the equipment or programming 
associated with or utilized in this Game or by any human error which may 
occur in the processing of the entries in this Game. No copies, facsimiles 
or reproductions of the entry form or entries will be accepted. If, in the 
judges’ opinion, there is any suspected or actual evidence of tampering 
with any portion of the Game, or if technical difficulties compromise the 
integrity of the Game, the judges reserve the right to terminate the Game 
and conduct a random drawing to award the prizes using all entries 
received as of the date of termination. Sponsor's failure to enforce any 
term of these Official Rules shall not constitute a waiver of that or any 
other provision, 


WAIVER: By entering this promotion, participant waives all rights to claim 
punitive, incidental and consequential damages, attorneys’ fees or any 
damages other than actual out-of-pocket costs incurred to enter. 
WINNERS’ LIST: For the names of major prize winners, available after 
4/20/03, send a self-addressed, stamped, #10 envelope to: Planters® “Go 
Nuts" Instant Win Game Winners, P.0. Box 710, Sayreville, NJ 08871-0710. 
SPONSOR: Kraft Foods North America, Inc., Northfield, IL, 60093. 
Kraft Foods is an Official NCAA® Corporate Partner. 


WHERE TO BUY 


shaytodd.com, Diane Merrick, West Hollywood, Calif., 
310-657-5115. Page 152: swimsuit by ViX Swimwear, 
vixswimwear.com, at Molly Brown’s Swimwear, 
mollybrownsswim.com. 


ATHLETES & WIVES 

Pages 158-159: swimsuit by OndadeMar, at Molly 
Brown’s Swimwear, mollybrownswim.com, and 
everythingbutwater.com, 888-796-6661. Page 160: 
swimsuit by OMO Norma Kamali, 800-8-KAMALI, 
normakamalicollection.com, pants by Island Life 
at Island Life Mini-Stores, Miami Beach, 305-673- 
6300 and Pink Sands, Bahamas, 242-333-2030. 
Page 162: swimsuit by Salinas, Marpessa Inc., La 
Jolla, Calif., 858-456-0694, Curves & Waves 305- 
442-1430, swimwearexpress.com; pants by Calvin 
Klein Underwear, at Bloomingdale’s and Macy’s 
nationwide. Page 164: swimsuit by OMO Norma 
Kamali, 800-8-KAMALI, normakamalicollec- 
tion.com. Page 165: swimsuit by Robin Piccone, at 
robinpiccone.com, Just Add Water 800-969- 
WATER and Canyon Beachwear, 800-969-9283. 
Page 166: swimsuit by Delfina Swimwear at Ca- 
lypso, N.Y.C., 212-219-8900, and Flash Swimwear, 
Bal Harbour, Fla., 305-867-4022. Page 168: swim- 
suit by Ashley Paige, ashleypaige.com, at Just Add 
Water, 800-969-9283; shorts by Quiksilver at 
Boardriders Club nationwide, 800-576-4004. 


VIETNAM 
Pages 170-171: swimsuit by Orazio Mare, by special 
order, oraziocouture@aol.com, 212-929-1599; shoes 
by Eros, at A Nose for Clothes, Miami, 305-253- 
8632. Princess Cruises, 661-753-0000, and 
slipurrs.com; anklet by Liz Palacios, lizpalacios.com, 
at select Nordstrom’s nationwide, 877-223-0971, 
nordstrom.com. Pages 172-173: swimsuit by Letarte 
by Lisa Letarte Cabrinha, at Saks Fifth Avenue, 
N.Y.C., Molly Brown’s Swimwear, mollybrown- 
swim.com and Bikini Co., 386-676-2525; top by 
Barely Brooke, barelybrooke.com, everythingbut- 
water.com, 888-796-6661, and select Bloomingdale’s 
nationwide; earrings by Me&Ro at Me&Ro, N.Y.C., 
917-237-9215 and Miami, 305-672-3566. Pages 
174-175: swimsuit by Ralph Lauren Swimwear, at 
select Ralph Lauren stores, polo.com and 888-475- 
7674; anklet by Me&Ro at Me&Ro N.Y.C., 917-237- 
9215 and Miami, 305-672-3566, and at Neiman Mar- 
cus stores. Page 176: swimsuit by OndadeMar, 
ondademar.com, at Bloomingdale’s N.Y.C. and 
Everything but Water, 888-796-6661. Page 178: 
swimsuit by Letarte by Lisa Letarte Cabrinha, and 
Soleil Toile, Westport, Conn., 203-454-8688 and at 
Sigis, Tucson, 520-529-2253. Page 180: swimsuit by 
American Eagle Outfitters, ae.com; necklaces by 
Sonya Ooten at Barney’s N.Y., Stanley Korshak, Dal- 
las, 214-871-3625, and Sonya Ooten, L.A., 323-462- 
4453. Page 181: swimsuit by Opera by Sueli Costa, 
877-851-SWIM, operaswimwear.com; top by Bare- 


ly Brooke, barelybrooke.com, at everythingbutwa- 
ter.com, 888-796-6661, Select Macy’s and justad- 
dwater.com. Pages 182-183: swimsuit by Soleil by 
Jean Paul Gaultier, Jean Paul Gaultier Boutique, 
N.Y.C., 212-249-0235; top by Helena Stuart for Only 
Hearts, at Only Hearts boutiques, N.Y.C., 212-431- 
3694, Santa Monica, Calif., 310-393-3088, and on- 
lyhearts.com. Pages 184: swimsuit by Margo Hot- 
ston for Bondi Bathers, bondibathers.com, at Saks 
Fifth Avenue select stores and Canyon Beachwear 
at canyonbeachwear.com, 800-863-6681; necklace 
by Chan Luu at Fragments at 888-637-2463; pen- 
dant by Simon Alcantara at Bergdorf Goodman 
N.Y.C., Neiman Marcus Coral Gables and Beverly 
Hills, and Stanley Korshak, Dallas, 214-871-3625. 
Page 187: swimsuit by Letarte by Lisa Letarte Cabrin- 
ha, at Marshall Fields, 317-781-1000 and Canyon 
Beachwear, canyonbeachwear.com, 800-863-6681. 


GRENADA 

Page 191: swimsuit (left) by Lisa Curran Swim, 
lisacurranswim.com; swimsuit (right) by Soleil 
by Jean Paul Gaultier Boutique, N.Y.C., 212-249- 
0235. Pages 192-193: swimsuit by VixX 
Swimwear, vixswimwear.com, at Everythingbut- 
water.com, 888-796-6661, and Bloomingdale’s, 
nationwide. Page 194: swimsuit by Melissa Oda- 
bash at Just Add Water, justaddwater.com, 800- 
969-9283, Canyon Beachwear, canyonbeach- 
wear.com, 800-863-6681, and Molly Brown’s 
Swimwear, mollybrownswim.com, 949-675-1441. 
Page 195: swimsuit by Pompei at Great Shapes, 
Roslyn Heights, N.Y., 516-364-1222, Canyon 
Beachwear, canyonbeachwear.com, 800-863-6681 
and Pilar’s Beachwear, San Diego, 858-488-3056. 
Pages 196-197: swimsuit by Zimmermann at 
Bergdorf Goodman, N.Y.C., and Bloomingdale’s, 
N.Y.C. Page 198: swimsuit by Ambika, ambik- 
abikini.com. Page 201: swimsuit by Michael 
Simon, michaelsimon.com, at Barbara Graves In- 
timate Fashions, Little Rock, 501-227-5537, and 
Londo Mondo, Chicago, 312-751-2794. 


GORDEEVA 

Page 205: swimsuit by Delfina Swimwear at Curves 
n’ Waves, Miami, 305-442-1430. Page 206: swimsuit 
by OMO Norma Kamali, 800-8-KAMALI, normaka- 
malicollection.com. Pages 208-209: swimsuit by 
Letarte by Lisa Letarte Cabrinha, at Nordstroms, 800- 
695-8000, Bloomingdale's, N.Y.C., and Aristokids, 
561-832-3596; shirt by Shan, www.shan.ca, at Ab- 
solutely Suitable, Miami Beach, Fla., 305-604-5281, 
Absolutely Suitable at the Breakers in Palm Beach, 
Fla., 561-653-6380, and Bora Bora, Mandeville, La., 
985-951-8454. 


EARNHARDT 
Pages 212, 214: Shorts by Levi’s Customization., at 
415-501-0100. 


ACCOMMODATIO NS 
Kenya: CC Africa’s Bateleur Camp at Kichwa Tembo, Masai Mara, Kenya, +27-11-809-42 a 
ccafrica.com. Turkey: Ada Hotel, Turkbuku, Turkey +90-252-377- -5915, adahotel.com. 1 Mavi Su 
Turkbuku, Turkey. Florida: Little Palm Island Resort & Spa, Little Palm Key, Fla., 800-3-GET- 
littlepalmisland.com. Colorado: Seven Lakes Lodge, Meeker, Colo ., 800-809-4772, sevenlakeslodge. 
Barbados: Sandy Lane, St. James, Barbados, 866-444-4080, ‘sandylane.com. Vietnam: Ana Mandara : 
Resort, Nha Trang, 212-501-8779, sixsenses.com/ana-mandara/; Cathay Pacific Airlines, cal 
usa.com, 800-233-ASIA. Grenada and Gordeeva: Laluna, Morne Rouge, 473-439-0001, eins 


SPORTS ILLUSTRATED 


Think of it as a Mute button for the world around you. Whether § So comfortable, you may forget you're 


you're irritated by the engine roar on airplanes, noise of the city, bus- wearing it. With a weight of only 5.4 


tle in the office or the blare of neighborhood yard ounces, the QuietComfort headset nestles 

work, this headset lets you hush them all. And it lightly around your ears. Audio critic Mark 

does it with the flick of a switch. You savor deli- Fleischmann calls it “the most comfortable 

cate musical nuances in places where you couldn’t full-sized pair of headphones I’ve ever used,” with the “softest 
before. And when you're not listening to music, earpads I’ve encountered in 30 years of wearing headphones.” 


you can use it to quietly 


Try the QuietComfort headset for yourself 


risk free. \We don’t expect you to take our 


enjoy a little peace. Clearly, the Bose 
QuietComfort headset is no ordinary 
headset. It’s no exaggeration to say word for how dramatically this head- 
it’s one of those things you have set reduces noise, how great it 
to experience to believe. sounds and how comfortable it 
feels. You really must experi- 
Reduce noise with Bose 


technology. Whole Earth 


ence it to believe it. Call 


Use it as a 
concert hall -— or a 
sanctuary. 


toll free to try the Quiet- 
describes this headset as . 
Comfort headset for 30 
“perfectly wonderful,” : 
days in your home, at the 
especially when you 
- : office or on your next trip 
need to listen any- 
— satisfaction guaranteed. 


The Bose“ 
QuietComfort" 


where there are a lot of 


; : 7 Use it to think, work and 
background distractions. 


That’s because the Quiet- Acoustic relax in peace. Listen to music 

Comfort headset electroni- Noise or an in-flight movie with its 
a R 

cally identifies and reduces Cancelling clear, rich sound. If you love 


Headset. | 


the noise while faithfully this headset, keep it. If you can 


preserving the music, speech or bear to part with it, simply return 
silence that you desire. Upscale it for a full refund of the purchase 
magazine calls this headset “revolu- price. No questions asked. 
tionary.” Respected columnist Rich 
Warren hails it as his “product of the year.” Sound & Vision Call 1-800-396-2073, ext. Q1941 today. This headset is 


reports that it “can be a terrific antidote for delayed flights, available directly from Bose, and Airfax.com reports that “you will 


engine noise, crackly airline headphones, and all the other not regret one penny spent” on it. You can 


For Free Shipping 
Order By 


nuisances passengers encounter.” also take advantage of our installment 
plan and make 12 interest-free monthly March 31, 2003. 
Enjoy your music with Bose sound quality. The QuietComfort payments.* Call today to enjoy a very 


headset arrives ready to use with your portable CD/DVD/MP3 player, different kind of headset — the Bose QuietComfort headset. 


home stereo, laptop or office computer and in-flight entertainment 


systems. As Men’s Journal reports, it “puts the 1-800-396-2073, ext. 01941 


wearer in a zone of blessed quiet, then fills the ears For information on all our products: wevw.bose.com/q1941 


with rich stereo sound.” The Boston Globe calls Mame 

: : ” Address 
the audio quality “superb.” Travel expert Rudy City Sine Zip 
Maxa finds it “stunning.” Just what you expect Day Phone Eve. Phone 


Mail to: Bose Corporation, Dept. DMG-Q1941, The Mountam, Framingham, MA 01701-9168 


from the most respected name in sound. 


Better sound through researche 


©2003 Bose Corporation. Patent rights issued and/or pending. “Installment payment plan and free shipping offer not to be combined with any other offer or applied to previous purchases. Your credit card will be debited each month with no interest 
charges from Bose. Payment plan available on credit card orders only and subject to change without notice. Credit card rules and interest may apply. Quotes are reprinted with permission: Whole Earth, 12/00; Candis Dickerson and Constance E. Clemons, 
Upscale, 3/01; Rich Warren, News-Gazette, 11/27/00; Rebecca Day, Sound & Vision, 12/00; by Mike Steere from Men’ Joumal, October 2000, by Men's Journal LLC 2000, All Rights Reserved. Reprinted by Permission; Jerry Morris, Boston Globe, 10/24/99 
on the original airline headset; Rudy Maxa, publisher of a travel newsletter at wwwirudymaxa.com, 10/8/00 column; Mark Fleischmann, author of Practical Home Theater, 7/5/00 column; wwwairfax.com, 6/00. 
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Naked Ambitions 


The quest for a new Swimsuit theme calls for drastic measures 


+ Written by RICK REILLY + 


OT TO alarm you, but this may be the last Swimsuit 
Issue you ever get. 

No, seriously. We’re tapped out of ideas for this 
thing—blanked, on E. We’ve done every swimsuit 
theme imaginable. We’ve done the 3-D thing, the 

1920s thing, the Greek goddess thing, the futuristic thing. We’ve even 
put athletes and their wives in swimsuits. You might not believe this, 
but one theme under consideration is Cheryl Tiegs: Sexy and 70! 

We've got to do something. I mean, we can’t just put one of these 
out with the cover line: Tall Women Wear- 
ing Not Much More Than an Oven Mitt and 
leave it at that. There’s got to be some re- 
spectable reason that it comes to your 
mailbox, so that your wife or girlfriend 
won't beat you about the head with it as 
soon as she sees the cover. It’s got to at 
least pretend to be about swimsuit fash- 
ion and sporty resorts. You know: On the 
Go in Pago Pago! 

We only bother with the themes for the 
women, of course. Guys don’t give a 
cheeseball what the theme of the Swim- 
suit Issue is every year, as long it’s not The 
Hottest New Burkas! But you need some 
fashion and travel or the thing starts look- 
ing like something Hef laid out in his grot- 
to. But, honestly, what swimsuit themes 
are left? At this point we’re down to: 

¢ Naked Models Discuss Swimsuits They 
Once Wore! 

¢ The Models Shoot the Photographers! 

¢ Cute Wading-Pool Baby Pictures of the Models! (Hey, you want- 
ed more topless shots, right?) 

¢ The Anti-Skin Cancer Issue: Every Picture Shot at Night! 

Or how about this? When the Swimsuit Issue comes out, one of 
the models delivers it to your house! 

Uh, Mom? Heidi Klum’s at the door. She says Dad ordered her. 

We've got another big problem. There are no new kinds of swim- 
suits to show. We’ve shown models in suits made of bottle caps, cigar 
bands, cactus, hot chili peppers, paper money, coins, sand, seaweed, 
chains, lemons and coffee beans. We’ve featured swimsuits made of 
fishnet and swimsuits made of fish. We’ve done bikinis, monokinis, 


one-pieces, and no-pieces, when we painted suits on the models. All 
the stylists have left are suits of armor, suits made of live woolly 
caterpillars and a swimsuit made from a single Taco Bell steak que- 
sadilla. We could show models in lawsuits, I suppose. Katiana wears 
the latest Al Davis civil action! We could have models eat the suits 
and then reveal them by X-ray. 

Another problem is, we’re out of places to set the thing. We’ve shot 
it everywhere on the planet that’s warm. We've shot it everywhere 
on the planet that’s pretty. We’ve even shot in places that weren't es- 
pecially warm or pretty—Greenland, for 
instance. What’s left? Medicine Hat’s Tan- 
ning Salons: You'll Flip! 

Lord knows we’ve shot on practically 
every island known to man. We’ve done 
the Hawaiian Islands, the Seychelles is- 
lands, the Caribbean islands, Christmas 
Island and the Falkland Islands. Accord- 
ing to our research there are only three is- 
lands we haven’t shot on: Fire Island, Rik- 
ers Island and Gilligan’s Island. 

Actually, that’s not bad. We rescue the 
old Gilligan’s Island set out of some back 
lot and put it back up. Then we have, say, 
Rebecca Romijn-Stamos lying languidly in 
Gilligan’s hammock. Or Daniela Pestova 
snuggling up seductively to the Professor’s 
radio. Or maybe put Marisa Miller (left) in 
Mary Ann’s old polka-dot bikini. That ought 
to bring the cannibals out. 

It’s sad, but these are the locations for 
our next three shoots: 

¢ We'll See More of Ya in Peoria! 

° Keokuk, Iowa: Hidden Paradise 

* YWCA Pools: Lapping Up Life! 

Thankfully, I have the perfect solution. With this idea we won’t 
need a special theme or a perfect location. And we won't need to 
worry about getting the latest swimsuits. We simply put out the usual 
assortment of women who would make a Marine bite a hole in a 
tank but slap a regular SI cover on it. Something boring enough to 
melt lead. Something like Baseball’s Balk Rule: An Exhaustive Report. 
And then put Bud Selig on the cover. Problem solved. 

What woman is ever going to open that? a 
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Get the SI 2003 Swimsuit 
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Highlights Video FREE! 


Order Sports ILLUSTRATED® today and reserve a 
copy of the exclusive “SI Swimsuit 2003 Highlights” 
video, FREE with your paid subscription! Pay just $1.59 
per issue and save 55%!” 


NAME (PLEASE PRINT) 
ADDRESS APT. 
CITY STATE ZIP 


| DVD OVHS 
My payment is enclosed. Rush me my FREE video! 


© Please bill me in full. | Please bill me in 4 monthly installments. 
| prefer: 40 issues/9 months 7 54 issues/| full year 


Call 1-800-336-0 j 07 for faster service. 


“Off SI's cover price of $3.50 per issue. Rates valid in U.S. only. 


SPORTS ILLUSTRATED is published weekly, except for two issues 
combined periodically into one and occasional extra, expanded, 
or premium issues. Combined, expanded, and premium issues 
count as two subscription issues. 


Video art subject to change. 
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FREE GALENDAR PREVIEW/FREE GIFTS B.5.V.P 


YES! Send me my 2 FREE GIFTS and the SPORTS ILLUSTRATED 2003 WALL CALENDAR 
to preview FREE for 21 days — without obligation to buy. If | decide to keep the calendar, I'll pay 
4 easy installments of $4.99 plus shipping and handling. If I’m not satisfied, | can return it within 
21 days and owe nothing. THE 2 GIFTS ARE MINE TO KEEP! 


PREVIEW PRIVILEGES: | understand that if | keep the Swimsuit Calendar you'll let me know 
when the next product in the SI Swimsuit Series is available. I'll receive it for a 21-day FREE 
preview unless | return your advance announcement within 21 days according to the PREVIEW 
PRIVILEGES described in the attached ad. 


_ Send Free Gifts and Calendar to: 


Name 


Address rans 


~ vaitatlle 11) 4 
stores! 


Please allow 4 to 6 weeks for delivery. Orders subject to approval. Sales tax will 
be billed if applicable. © 2003 Time Inc. Home Entertainment. 
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Highlights Video FREE! 


Order Sports ILLUSTRATED® today and reserve a 
Hightights copy of the exclusive “SI Swimsuit 2003 Highlights” 
video, FREE with your paid subscription! Pay just $1.59 
per issue and save 55%!* 


NAME (PLEASE PRINT) 
ADDRESS APT. 
CITY STATE ZIP 


4 DVD VHS 


“I My payment is enclosed. Rush me my FREE video! | SIE2NF2 
7 Please bill me in full. 1 Please bill me in 4 monthly installments. 
| prefer: 40 issues/9 months 7 54 issues/| full year 


Call 1-800-336-0 | 07 for faster service. 


*Off SI's cover price of $3.50 per issue. Rates valid in U. S. only. 
SPORTS ILLUSTRATED is published weekly, except for two issues 

, combined periodically into one and occasional extra, expanded, 
or premium issues. Combined, expanded, and premium issues 
count as two subscription issues. 

Video art subject to change. 
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SOME SEE A NAKED WOMAN IN THE ICE CUBES. 
OTHERS SIMPLY SEE THE NEED FOR MORE CHIVAS. 


NOdA HONW OOL 


Ne ed a hint? www.chivascircle.com/ice 
NGHIVAS REGAL” 12 Year Old Blended Scotch, Whisky. 40% Alc/Vol. (80 Proof) 
992003 Imported by Chivas Bros. Import Co., White Plains, NY 
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